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◆ Shrink Labels - PVC, PETG, OPS 
 in Various Thicknesses
◆ In Mold Plastic Labels
◆ Beverage and Food Labels
 – Roll Fed, Roll Shrink
 – Cut and Stack
◆ PVC, PET, OPP Carton Systems
◆ Flexible Pouch Systems
◆ Rotogravure, Flexo, UV Flexo and 
 Offset Printing in Up to 10 Colors
◆ Application Equipment for Shrink 
 and Roll Fed Labels
◆ Over 400 Patents Worldwide

FUJI LABEL

FUJI EQUIPMENT

ISO 9001 Certified
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Lower Your Production Costs—And Use Significantly Less Plastic— 
Without Compromising Security, Visibility Or Durability.

Natralock® paperboard packaging is a renewable solution that:

Call MeadWestvaco at 804.201.2447 to learn more. Or visit natralock.com.
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7670 Jenther Drive, Mentor, OH 44060 Phone: 440.602.4700  Fax: 440.602.4701

800.321.8509
Quadrel, the Safe Choice

www.quadrel.com

Don’t get BURNED On Your Next Labeler

Our labeling systems are designed to provide you with years of reliable service in the harshest environments.  
From sophisticated mainframe systems able to run 24/7/365, to high quality economically priced systems...

WE keep you out of the HOT SEAT!

ROTARY LABELING SYSTEM

• Available up to 600 ppm @+/-1/32˝ accuracy
• Up to 4 servo driven labeling stations for 

wraparound, front/back, neck and spot SHRINK SLEEVE

HEAVY DUTY PRIME LABELING SYSTEM

TECHNICALLY ADVANCED
ECONOMICALLY-PRICED

THERMAL TRANSFER PRINT & APPLY

• For the most demanding 24/7 applications
• 350 ppm @+/-1/32˝ accuracy
• Color Touch Screen All PLC control

• New design
• Stainless steel construction
• Up to 120 PPM
• Front/Back, wraparound, side panel 

• Bar codes, graphics, variable information
• Pallet labeling, carton labeling
• Leading, side panel, corner or 

adjacent side

• Full body sleeve or 
tamper bands

• Speeds to 150 ppm
• Innovative cutting mechanism
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1-800-634-5376 www.autolabe.com

Print Apply Labeling
Tamp or Blow

Starting at $6995

OPTIONAL ACCESSORIES

� CORNER WRAP LABELING

� ADJACENT PANEL LABELING

� CONVEYOR SYSTEMS

� BAR CODE VERIFICATION

� RFID ENABLED PRINTERS

3101 Industrial Avenue Two

Ft. Pierce, FL  34946

Sauce marks 
first nonbeverage use 
of hot-fillable PET

des gn trends

Claude’s Sauces, Inc., El Paso, TX, 
has launched eight varieties of barbecue 
sauces and marinades in Amcor’s (www.
amcor.com)16-oz, long-neck PowerFlex™ 
PET bottle, commercializing the bottle’s 
first nonbeverage application. A move from 
glass, the PET bottle has generated a 
50-percent drop in freight costs and a 90-
percent reduction in breakage/damaged 
goods charge-backs from retailers, 
according to Claude’s. And because the 
company standardized on a 16-oz size, from 
a mix of 12- and 16-oz bottles, production 
changeover time went from 4 or 5 hr, to less 
than one. “We’ve been in business for thirty 
years and for the past three or four we had 
been looking for an attractive plastic bottle 
that could accommodate both hot and cold 
fills,” explains Joe Castanada, owner of 
Claude’s Sauces.

Castanada takes pride in his mouth-

watering formulations, starting with the 
original brisket marinade developed more 
than three decades ago. Claude’s Sauces 
is a small company but its goal is to “try 
and keep up with the big boys.”  As a result, 
the natural evolution was to find a lighter 
weight alternative to its glass bottle in 
order to reduce breakage and freight costs. 
Castanada turned to bottle distributor, Berlin 
Packaging (www.berlinpackaging.com), 
and challenged his sales representative 
to find a plastic alternative that would 
accommodate both cold fills (80 to 90 deg 
F) and hot (180 to185 deg F). The stock 
bottle with a 38-mm neck finish also had to 
have the esthetics to effectively showcase 
the brand. Berlin introduced the PowerFlex 
bottle, which features a patented, panel-less 
design that tackles hot filling. The structural 
design absorbs vacuum via its specially 
designed base with a unique diaphragm.  

Silvery missile closure 
takes Avon tube to the top

A white and silver cylinder, topped by a silvery closure 
resembling a missile, carries New York City-based Avon Products 
past a field of more than 200 contenders for the Tube Council’s 
Ted Klein Tube of the Year award for best overall package.

As so often happens in packaging, beauty is far more than 
skin deep for this 100-mL (3.4-oz) tube for Avon’s Anew Clinical 
Spider Vein Therapy, a cream thought to be the first internationally 
branded product of its type in the marketplace.

The tube produced with its unique closure by World Wide 
Packaging (www.wwpinc.com) (WWP) has a silky feel that 
enables secure gripping without compromising its sleek look. With 
a 100-percent silk screen in white and satin silver, the tube is said 
to be an EVOH/MDPE coextrusion that draws down to an orifice 
approximately ¼-in. W.

The conforming outer shell of the closure is aluminum, hand-
finished in 14 steps, WWP says, before it is glue-attached to the 
inner injection-molded PP closure that friction-fits the tube: and is 
molded with bayonet plug to deter leakage. The tube comes in a 
.025 SBS silvery carton from Cartem Wilco (www.gowilco.com).
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A packaging revolution is on the horizon.

Thanks to Eastman’s breakthrough IntegRex technology, ParaStar resins can give 
your brand a whole new level of consumer appeal. They’re more environmentally 

friendly than conventional PET, and because they require less energy in the 
conversion process, they can help protect your bottom line.

The future of packaging deserves a Next-Generation Resin.

At Eastman, the future is now.

Visit www.ParaStarResins.com to make the future happen today.
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Until somebody comes up with a single answer to 
all post-consumer packaging disposal, the synergy 
among marketers and suppliers sparking the search 
must count as progress.

Drawing closer to the goal a step at a time, Green 
Mountain Coffee Roasters (GMCR), Waterbury, VT, 
is starting to use bags made of (from the outside) 48-
ga PET/28-ga foil/80-ga PLA/2½-mil PE.

Though that may not represent a giant leap 
toward sustainability, it is an important step. The new 
laminate, eliminating a layer of foil and a ½-mil of PE 
vs the web previously used, is now adopted by GMCR 
for whole-bean coffees it packages for the Newman’s 
Own® Organics Fair Trade-certified line, most recently 
featuring a flavored Newman’s Vanilla Caramel, and 
its own brand of 10-oz bags. 

Also in the new packaging are Newman’s Special 
Blend, Newman’s French Roast, Newman’s Special 
Decaf, Café Almond Biscotti, Nell’s Breakfast Blend 
and Colombian Especial—all marketed by actor 
Paul Newman, whose likeness appears on the main 
display panels of the rich copper-shaded, squared-off, 
side-gusseted bags.

In toto, the switch to the new bag, produced, as 
was the former one, by Fres-co System USA (www.
fresco.com) means the PLA component is 19.4 
percent of the total mix. The PLA polymer is supplied 
from NatureWorks LLC (www.natureworksllc.com).

“We’re moving forward carefully with this,” 
says  Paul Comey, vp of GMCR’s 

environmental 
affairs. “Our 
bags have 
evolved 
with special 
features that 
consumers 
have come to 
expect, and we 
want to preserve them.”

 Says Comey,  “The new film is used only on the 
10-oz Newman’s Own Organic and Green Mountain 
Coffee lines. We hope to, but haven’t committed to all 
the lines yet.”

Features of the film are also functions of the pair of 
GL 14 v/f/f/s machines Fres-co supplied some years 
ago (see PD, June ’02, p.60). Fres-co applies a pattern 
adhesive coating on the inside layer for one of these 
features the supplier calls Corner Seal™. Fres-co 
prints the structure via 8-color gravure on the PET 
layer. At GMCR’s plant, a bar code and other variable 
data are printed on a side panel by Markem (www.
markem.us) SmartDate2i imprinters provided through 
Fres-co. The p-s labels from Ginzler Graphics 
(www.ginzler.com) are flexo-printed on a 60# semi-
gloss paper, applied in-line by Universal Labeling 
Systems (www.universal1.com) Model MP60VT 
label applicators acquired via Elmark Packaging  
(www.elmarkpkg.com). 

A move toward sustainability
... a single layer at a time
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design trendsbeverages

Tiger Woods will have his own 
brand of sports drink in 2008 
in an endorsement deal 
announced in October 
with Gatorade. The move 
marks a couple of firsts for 
the world’s top golfer—his 
first U.S. deal with a beverage company and 
his first licensing agreement. 

According to Associated Press reports, 
Gatorade says it will introduce “Gatorade 
Tiger” in March, with more products to 
follow. Woods picked out the flavors himself, 
with the drink available in a cherry blend, 
a citrus blend and a grape flavor. The deal 
has reportedly been in the works since the 
summer. At this point, there’s no word as 
to how Gatorade will market the Woods 
product line, or the specific packaging in 
which it will be made available, since the 
drink will not be marketed until early 2008. 
Woods’ first beverage deal comes after 11 
years as a professional golfer.

The new Eco-shape bottle from the 
Ozarka brand of natural spring water 
marketed by Nestlé Waters North 
America, is claimed to be the lightest 
half-liter plastic beverage container on 

the market. The new, recyclable bottle has 30 percent 
less plastic than the average half-liter plastic beverage 
containers, according to the company, and weighs 12.5 
g on average. In addition to the bottle having less plastic, 
the label is 30-percent smaller than its predecessor. 
Because it’s more environmentally-friendly, consumers 
feel good about the container. Ozarka’s new Eco-shape 
was designed for consumers who want the convenience 
of a healthful bottled beverage in a grab-and-go shape 
that’s also environmentally friendly, Nestlé says. Nestlé  
produces it own performs for the proprietary bottle and 
also molds the container. The flexible container feels 
lightweight; even “crunchy,” the company says. But 
the technology maintains the bottle’s usability while 
reducing its plastic content. An empty Eco-shape is said 
to be easier to flatten than other bottles, saving room in 
recycling bins. The bottle is currently available throughout 
the Southwest in six- and 24-packs for $2.49 and $4.99, 
respectively. 

Grab-and-go 
water bottle 
lightens up

Tiger Woods 
makes a leap with 
Gatorade in 2008
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Water in a clear, sculpted bottle “hints” at better taste

design trends
In a campaign launching its new, 

premium “essence” water with a 
“Drink Water, Not Sugar” slogan, 
Hint, Inc., San Francisco, hopes to 
deliver healthy refreshment across 
North America. In October, the 
company announced plans to expand 

distribution of its message and award-
winning bottled water throughout the 
U.S., Mexico and Canada. Against a 
backdrop of sodas and fruit punches 
redeployed as “energy drinks” and 
“vitamin waters,” Hint Water arrives 
with the idea that “water just tastes 

better.” Packaged in a proprietary 
plastic bottle, the water is described as 
light, refreshing and not sweet. Natural 
essences infused into the water deliver 
on the promise of Hint’s outstanding 
packaging—refreshing great taste,  
“without the junk.”

The beverage 
was inspired by a 
family favorite: ice-
cold water with a 
slice of fresh fruit. 
The trick was figuring 
out how to deliver 
that experience 
on-the-go, in a 
variety of flavors, 
without adding 
preservatives, 
calories, juice or 
anything else.

Hint is offering nine water flavors 
said to deliver refreshment without a 
sugary aftertaste. They are available 
in Mango-Grapefruit, Pomegranate-
Tangerine, Lime, Raspberry-Lime, 
Peppermint, Pear, Tropical Punch, 
Cucumber and Strawberry Kiwi, with 
seasonal fan favorites appearing 
from time to time. Each 16-oz bottle 
sells for $1.79, with 24-bottle cases 
available for $44.00. Hint can be 
found at fine grocery stores and 
retailers across the country. 

Launched in the summer of 2007, 
Zenergize Vitamin InfuZed drink tabs 
transform water into a great-tasting, 
nutrient-packed beverage. Just drop 
a Zenergize tablet in a glass of water 
and you have a nutrient-packed drink 
with no sugar and only two calories. 
Originally packaged in a tube 
containing 10 tablets, Zenergize has 
introduced 40-tablet container made 
with  polyethylene terephthalate  and 
finished with a dazzling polyvinyl 
chloride shrink-sleeve label printed 
and converted by Ameri-Seal, Inc. 
(www.ameri-seal.com). 

The sleeve is gravure-printed in 
eight colors, using a silver metallic 
hue as one of its standout colors with 
graphics of fruit images for flair. 

Shrink-sleeve 
labels “Zenergize”
nutrition market
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P.O. Box 510035
New Berlin, WI 53151

Phone 800-877-8351
Fax 800-472-0670

J.W. Winco, Inc. is
Your Powerful Choice

18,000 parts.  3D-CAD.  eStore. 
All at www.jwwinco.com.

Helping customers build better machines with quality parts!

Adjusting Rods Made in the USA!
• American Standard 303 stainless steel, polished
• 1/2" diameter in lengths from 4” – 9"
• Blank type, tapped type, with groove or milled flat
• All types and sizes in stock
• Use with J.W. Winco made-in-USA cross blocks

Adjusting rods are typically used on conveyors, conveying 
systems, and various types of equipment in the packaging, 
pharmaceutical, automation and material handling industries. 
Rods can be mounted in the cross block which allows both 
horizontal and vertical positioning of the rods.

In addition to the cross blocks, sensor brackets, and conveyor 
guide rail fork ends are just a couple of examples of the items 
that can be mounted onto the rods. Special diameters and 
lengths available upon request.

MONTH 2007 PACKAGING DIGEST  www.packagingdigest.com12 NOVEMBER 2007 PACKAGING DIGEST  www.packagingdigest.com12

comment
Mary Ann Falkman, Editor-in-chief

Singing the 3 Ss 
of packaging

Around every corner at last month’s 
PACK EXPO Las Vegas, we heard 
the same refrains: Safety, security 
and, most often of all, sustainability. 
The exhibitors, visitors and speakers 
at the Las Vegas Convention Center 
had three messages to deliver and 
receive. And did we hear them!

Packaging and converting 
machinery makers are doing all 
they can to improve the safety and 
functionality of their equipment, 
from high-tech control systems 
to easy-as-pie human-machine 
interfaces. The OMAC Packaging 

Workgroup has made great strides in 
standardizing machine state language. 
The machinery companies have 
incorporated more safety features 
and user-friendly systems into 
their products. Rather than seeing 
many new packaging machines, 
we saw signifi cant enhancements, 
improvements and refi nements.

The security of the U.S. 
supply chain for both food and 
pharmaceuticals was the second most-
often-sung refrain. Track-and-trace 
systems abound to protect consumer 
goods from counterfeiting, tampering 

and diversion. Far from being 
just a drain on the U.S. economy, 
counterfeiting and tampering are 
serious security threats to consumers.

But, by far, the unequivocal top-
of-the-charts song at this year’s show 
was sustainability. No longer just a 
“green” movement, sustainability is 
a business directive with fi nancial 
ramifi cations. The vast majority of 
equipment and materials providers 
has taken the intent of reducing their 
carbon footprint to the very heart of 
their corporate responsibility.

Would you like to know what 

other consumer goods companies 
and packaging suppliers are doing 
to improve their sustainability? The 
Sustainable Packaging Coalition and 
Packaging Digest reveal the results of 
a newly completed, comprehensive 
research study benchmarking the state 
of sustainability in the packaging 
marketplace. Register for this Webcast 
at www.packagingdigest.com/info/
sustainable.
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Air Demand Analysis

• Complete air system audit to create a
detailed air usage profile

• Charts air flow, power consumption, and
system pressures 

• Optimize your facility’s day-to-day
operations by knowing your demand

www.kaeser.com/ada or (866) 516-6888

Rotary Screw Air Compressors
• Superior reliability

• From 3 to 600 hp

• Pressures from 80 to 217 psig

• Saves up to 20% in energy costs 

• Many models with integral dryers

www.kaeser.com/sigma or (866) 516-6888

SmartPipe™

• Aluminum compressed air piping, no rust
or corrosion

• Lightweight materials and push-to-fit
connectors for quick and easy install

www.kaeser.com/smartpipe or (866) 516-6888

Variable Speed Compressors
• Maximum efficiency for variable

compressed air demand

• Available from 10 to 335 hp

• Precisely control pressure to ±2 psig

www.kaeser.com/sfc or (866) 516-6888

Tri-Lobe Blower Package
• Rotary tri-lobe blower in a compact,

sound dampening enclosure

• Noise levels as much as 20 dB(A)

• Easy access maintenance points

www.kaeser.com/omega or (866) 516-6888

If you’re looking for the best lifetime value in air compressors

today, look no further than Kaeser. When you consider our

durability, performance and easy maintenance – all rolled into

one – we’re the most reliable compressed air equipment you

can buy, hands down.

Every compressor we build stands up to the toughest condi-

tions, for years of trouble-free operation. Superior energy effi-

ciency and easy service just add to the benefits and savings

you receive. Plus, with a full range of sizes and models to

choose from, there’s a Kaeser compressor that will meet your

specific needs.

To learn more about Kaeser value and “built for a lifetime” engi-

neering, call us toll-free or visit www.kaeser.com.
www.kaeser.com/sigma

(866) 516-6888

Chances are, you’ll retire 
before your Kaeser compressor.

Kaeser Compressors, Inc., Fredericksburg, VA USA (866) 516-6888
Built for a lifetime is a trademark of Kaeser Compressors, Inc.    ©2007 Kaeser Compressors, Inc.
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Our films cover your product. 
Our people cover everything else.

CUSTOMER SUPPORT TEAM MANUFACTURING EXPERTISE QUALITY CERTIFICATION

[ ]IT ALL STARTS 
WHEN YOU CALL

KLÖCKNER
PENTAPLAST.
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Shrink, Stretch, Wrap

www.packagingdigest.com   PACKAGING DIGEST NOVEMBER 2007
KLÖCKNER PENTAPLAST
SHRINK SLEEVE FILMS

We’ve got you covered with a full range of

standard and high-shrink Pentalabel® films

that provide excellent gauge uniformity

and printability for maximum shelf appeal.

Our films have been specially formulated

to provide well-controlled shrinkage 

properties and superior processing 

efficiencies. With worldwide manufacturing

plants and distribution facilities, our 

global sourcing has you covered no matter

where your products are packaged.

Our people keep you covered with their

technical and manufacturing expertise,

and unsurpassed customer service. Every

order is certified to meet quality and

industry standards. With reliable on-time

delivery and continuing technical support

after the sale, Klöckner Pentaplast gives

you the coverage you need.

Vinyl & PETG Film

ON-TIME DELIVERY

www.kpfilms.com

540.832.3600

new products
equipment

Bar-code scanners 
Manual inventorying is 
replaced at Herr Foods’ 
Nottingham, PA operation, the 
co. says,with the installation 
of new AXIOM™ and 
Model 22 Series II bar-code 
scanners and FAST Count™ 
software. The systems print 
labels providing production 
information on each case, 
and as well as accuracy, 
which can allow a packager 
to manage production more efficiently, the co. says.
Accu-Sort Systems, 800/227-2633.
www.accusort.com

Drive system The ACOPOS drive system, based on 
POWERLINK Safety, is offered. It reportedly enables functions 
including safe, limited speed directly over the network. The co. 
says information is collected from its source via safe, digital 
inputs and outputs, and is then distributed to the corresponding 
sensors and actuators, in this case the drive, via a SafeLOGIC 
central processing unit.
B&R Industrial Automation Corp., 770/772-0400.
www.br-automation.com

Linear array lights called Lights 
PresencePLUS® are introduced for vision-sensing 
applications providing high-intensity lighting of large 
areas or objects 
at long distance 
with vivid, 
maintenance-free 
illumination, the 
co. says. Solid-
state arrays in 
290- and 580-mm 
lengths, housed 
in a moisture-
resistant IP68-
rated housing, are 
said to be suitable 
for washdown 
environments. 
Prices are said to 
start at $950.
Banner Eng. Corp., 888/373-6767.
www.bannerengineering.com

Sensor display SensorView™ 350 is 
described as a compact, industrial panel-mounted 
display for the co.’s Checker® 200 Series inspection 
sensors. The display reportedly allows operators to 
view production images of the parts the sensor is 
inspecting without a PC. The display is also said to 
feature a simple interface for displaying images of 
passed or failed parts, along with status indicators 
and results statistics to easily monitor the production 
process.
Cognex Corp., 877/264-6391.
www.cognex.com

Label transport PM-300 and PM-300-
HS (high speed) are offered as two reel-to-reel 
label transports that, the co. says, become ideal 
systems for printing or overprinting labels when 
combined with a commercially available printhead. 
The co. claims the first can print and rewind a 
12-in.-dia label roll in less than 7 min, and the 
high-speed model in less than 5 min. The model 
choice is dictated by how fast the ink-jet head can 
print. With a single 9-pin connector interface, both 
models have an integral encoder with 0.0016-
in. linear resolution supporting up to 5,000 dpi 
print resolution, with single-unit pricing starting at 
$2,795 and 2- to 4-week delivery, the co. asserts. 
Labelmate LLC, 877/833-7149.
www.labelmate.com

15
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ASME/ANSI Attachment Corrosion Resistance Lube Free Plastic Custom/Specialty

U.S. Tsubaki, Inc.
www.ustsubaki.com/pd

800-323-7790
© 2006 U.S. Tsubaki, Inc. All rights reserved.

More solutions
More selection

Tsubaki: The choice for chain™

Now available!
New Gripper Chain™ for form, fill, and
vacuum seal packaging applications.

Multiwrapper The Contour™ M-50 multiwrapper uses a film perforating mechanism in the 
film-feed area that maintains integrity of one piece of film during the wrapping process when running 
multilane production, the co. says. This reportedly increases control, placement and speed while 
retaining excellent inside and external bull’s-eyes. The machine has quick-change wand paths coupled 
with built-in intuitive programming for maximum adaptability, the co. adds.
Douglas Machine Inc., 320/763-6587.
www.douglas-machine.com

Robot Reportedly designed 
specifically for small-part assembly 
applications typically handled by 
SCARA-type robots is the new LR 
Mate 200iC/5H. The 5-axis robot 
joins the co.’s family of lightweight, 
compact mini-robots offering 
wristload capacity, repeatability, work 
envelope and speed, the co. claims, 
and supports a variety of intelligent 
functions including internal PMC, 
Ethernet, iRVision (built-in), force-
sensing and the iPendant.
FANUC Robotics, 248/377-7000.
www.fanucrobotics.com

Software module An 
addition is announced of pick-to-
light order-fulfillment capability to the 
Pick Manager module of the co.’s 
Warehouse Software Suite™. The co. 
notes in addition to management of 
paper and RF picking operations, Pick 
Manager now provides coordination 
of order-fulfillment operations using 
its Trak3™ pick-to-light system, 
whose hardware it integrates with 
easy-to-use planning, execution and 
monitoring software tools.
FKI Logistex North America, 
513/881-5239.
www.fkilogistex.com
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SATO’s new S84 print engines have raised 
the bar on the competition again. The 
industry’s best-performing print engines 
for automated print apply systems are now 
more productive and easier to use than ever. 
A host of exclusive benefi ts make the S84 
unbeatable, including:

with a max 
print speed of 16 ips, a 32-bit high-speed 
processor, a 1,000 meter ribbon capac-
ity and a quick-change ribbon cassette 
option, the S84 allows you to print more 
with less downtime. 

the S84 
allows application fl exibility within a single 
print engine architecture and can print 
in 203, 305 or 609 dpi thanks to inter-
changeable print heads. 

the only thing easier than operating the 
S84 is servicing it. The large, easy-to-read 
LCD with icon-based user menus allows for 
easy operation. Quick-change replacement 
parts swap out in a snap and are 
common among all three models. 

See for yourself why the S84 series from SATO 
is the industry’s best – bar none. 
For more information, call your 
local reseller today or log on to 
www.satoamerica.com/S84 to 
download a S84 datasheet.

SATO’s new S84 print 
engines have everything 
you need to get the job 
done right – right away.

www.satoamerica.com

Fast.
Flexible.
Friendly.

Coding/labeling software CoLOS™ is making 
its mark as a software upgrade that the co. calls a suite of fully 
integrated coding and labeling solutions, including networked 
hardware and support, for centralized image data and 
improved control over the entire coding process. The co. says 
the upgrade represents a new category of coding-software 
solutions certified for Microsoft’s Vista operating system 
that will prevent any costly line interruptions when previous 
versions of its own software will no longer be available. GS1 
shipment formats include UCC EAN and SSCC codes, 
the co. says. Customers can switch from CimControl™ or 
composer™ for smooth, safe migration of images. 

Markem Corp., 866/263-4644. www.markem.com

Printing station The new H-Series 
standalone printing station can be remotely operated 
and performs many software functions using a 
keyboard with no computer attached once label 
formats are downloaded from a computer, the co. 
says. The thermal/thermal-transfer label printer 
enables downloading of label formats, graphics and 
databases to a flash memory or a CompactFlash 
card, disconnecting the printer, plugging in a PC 
keyboard and taking the printer to another station.
Tharo Systems, Inc., 800/878-6833.
www.tharo.com

Ink-jet printer  QM2 debuts as 
an industrial, high-resolution ink-jet 

printer joining HP thermal ink-jet 
technology with the co.’s compact 

design high performance 
standards. Two models, QM2-
101 and QM2, are designed 

to code cartons and other porous 
and semi-porous substrates at 

speeds to 60-m/min (200-ft/min).  Model 101 has a 
printhead attached to a controller; the 111 allows for 
remote mounting using a 2-m data cable for limited 
space applications.
M S S C, LLC, 618/343-1006. www.msscllc.com

Drum filler Designed for subsurface liquid-
filling operations in areas without compressed air 
is new Model DF-5510E. Claimed to be explosion-
proof, the drum filler reportedly features a ¾ -hp, 
XP inverter-duty electric motor with a torque-limiting 
clutch and gear reducer that allows operation in 
a Class I, Division 1 environment, and includes 
a 1,000-lb capacity NTEP approved scale and a 
weight meter, a remote NEMA 4 control panel and 
an automatic fume skirt for vapor collection.  
Specialty Equipment, 713/467-1818.
www.specialtyequipment.com

Printing software The latest versions of 
the co.’s Industrial Print Systems (IPS) software is 
released to reportedly allow for effortless creation, 
management and deployment of print templates on 
its turnkey IPS hardware. Two software components, 
designed on a Windows platform, are delivered to end 
user: IPS Director and IPS Producer. The co. provides 
digital printing products using HP TIJ 2.5 thermal ink-
jet technology. 
inc.jet, inc., 860/885-3319. www.incjet.com

Locating pins An expanded line of locating 
pins for myriad applications are now available 
from the co., which says the pins can be custom 
configured online to suit the specific requirements 
of the job. The co. also notes that there is no 
minimum and no tooling charge for the pins. 
Misumi USA Inc., 800/681-7475.
www.misumiusa.com

Tracking software Improved management 
and use of returnable containers is promised 
through the co.’s RFID-driven returnable asset-
tracking solution software. The Device-to-
Dashboard™ solution uses the co.’s Edgeware™ 
software development platform, which reportedly 
allows customers and partners to rapidly develop 
returnable-asset applications.
InSync Software, Inc., 800/467-9625.
www.insyncinfo.com
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All-environment 
enclosure To reduce noise 
exposure below OSHA standard 26 
CFR 1910.95(a) while helping to 
extend the life of blower/motor units 
by providing protection in industrial 
environments, the co. introduces 
the All-Environment (AE) Blower 
Enclosure™. Said to adapt to any 
vertical centrifugal blower with a 
145T-284T motor frame for NEMA 
or IEC configurations, the enclosure 
uses a one-piece PE cover, external 
filters with change gauge, a quick-
access maintenance panel door that 
is hinged with dual gas shocks to 
allow full access by one person.
Sonic Air Systems, Inc.,      
714/255-0124.
www.sonicairsystems.com

Modular conveyor system Co. has become 
an official licensor of Intralox’s award-winning, patented 
belt technology: Series 400 Angled Roller™ belt (ARB).   
The technology features built-in belt rollers angled at 0, 
45, 60, or 90 deg, successfully improves productivity, 
eliminates unnecessary labor costs, and reduces 
operational expenses in applications such descrambling/
singulation, switching, 90-deg transfers, merges, 

case turning and sortation, co. says. By reducing the 
incidence of product jams and missorted items, Intralox’s 
ARB sortation solutions can achieve higher throughput 
capacity and offer a lower cost of ownership than 
competing technologies, according to co. Conveyors are 
easy to install and modify.
Dynamic Conveyor Corp., 800/640-6850.
www.DynamicConveyor.com

Printer Developed to print labels 
with lot numbers, expiration dates 
and high-quality, solid bar codes is 
the new Laser Mail DPT, which the 
co. claims has initial installation at a 
renowned biopharmaceutical firm. 
Said to be made with a 500-input 
capacity load-on-the-fly friction 
feeder and a 300 output catch tray, 
the printer generates high-quality 
product in one pass, working at 25/
min rate, the co. adds.
PSI Eng., 800/774-5758.
www.printpsi.com
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Front & Back 
Label Applicator 
• Equipped with rugged 
 stainless steel side frames
• Electronically matched top trap ensures  
 optimum system flexibility
• Variable labeling speeds to 
 300+ Products per minute
• Easily integrates into existing 
 lines or off line configurations

3600 RW 
Series 
Applicator 
• Reads, Encodes, Verifies,
 Prints & Applies RFID tags
• Unique reject shuttle 
 mechanism for bad tags
• Supports EPC Class 1, Gen 1 and Gen 2 tags
• Sato or Zebra version available

1318 Quaker Circle • Salem, OH 44460
Telephone: 330-332-1800 • Fax: 330-332-2144 

Every facet... of our 
manufacturing process is housed under one roof. 
We offer the most automated, state-of-the-art 
manufacturing facility in the industry—resulting 
in an impeccable finished product. 

From Semi-automatic applications to the most 
demanding high speed, high accuracy labeling 
solutions, we understand your needs. 
And at CTM, supporting our customers before,
             during and after the sale is paramount.  

Contact us today, or visit us on the Web!

pdx0706_ctm.indd   1 05/07/07   11:29:16 AM

Dosage reminder 
Now, reportedly available 
for mass medical-industry 

distribution is the Take-n-
Slide™ assurance dosage strip. 

Designed to remind the consumer 
of the need to take a prescription 

or OTC medication, vitamins or 
nutritional supplements or even 

veterinary medications, the strip is 
affixed vertically to medication containers 

of all sizes; each strip has four slides positioned to 
indicate the dose taken.
i-c Innovations, Inc., 678/494-2992.
www.take-n-slide.com

new products
materials

AutoID handbook Titled “AUTO ID in 
the Material Handling Industry,” is a new, 36-p. 
handbook—what the co. calls a comprehensive 
overview of the different technologies used in auto-
ID systems, from bar codes to RFID. Each chapter 
is said to include a basic description of the different 
technologies, benefits and limitations and guidelines 
on designing a system. A print copy is available by 
phone or in pdf format at the co.’s website. 
Accu-Sort Systems, Inc., 800/227-2633.
www.accusort.com

Aseptic beverage-dispensing 
system The Multiserve SafePak for beverages 
and liquid foods is said to enable shelf-stable liquids 
in large-format packages to be dispensed safely and 
repeatedly over extended time without refrigeration 
or power. Critical to the Multiserve SafePak, says 
the co., is The Answer™, a proprietary, user-
friendly dispensing technology that prevents micro-
organisms and oxygen from compromising product 
safety, nutritional value and taste—even during 
unrefrigerated, repeated use. Multiserve SafePaks 
are also said to have the added advantage of 
convenience. Seniors, children and people on-the-
go can easily dispense juice, organic beverages, 
fortified waters, dairy products, coffees and teas, 
energy drinks, smoothies and smooth soups with 
just a push of a button. Spills and cleanups are 
eliminated, and valuable refrigerated space is 
gained since consumers can dispense beverages 
from attractive Multiserve SafePaks positioned 
anywhere in kitchens, work environments and 
recreational areas.
International Dispensing Corp., 212/957-9330. 
www.idcdispensing.com

RFID labels Pricing and an expansion of the co.’s standardized RFID labels and tags are available, with 
the aim of speeding production and lowering costs for customers. Four constructions—adhesive labels, flag 
tags, hang tags and mount-on-metal labels are said to be available immediately, with a price list available at 
the co.’s website or by phone.
Metalcraft, 800/437-5283.
www.idplate.com

Polyester film
Barrialox 1011EG-C1 
bows as a transparent, 
high-oxygen and 
moisture barrier 
aluminum oxide-
coated polyester film 
that reportedly offers  
barrier performance, 
strength, versatility 
and marketing appeal needed for food, healthcare 
and industrial packaging uses. Said to provide 
excellent thermal stability, superior mechanical 
properties including high strength and dimensional 
stability, the film is seen as an alternative to PVdC-
coated films and EVOH laminations. 
Toray Plastics (America) Inc., 480/699-4379
www.TorayFilms.com

Forestry certification Reportedly the first 
provider of laminated boards and papers in Europe 
to be accredited with the Forestry Stewardship 
Council (FSC) Chain of Custody certification, the co. 
says that the accreditation means that it can support 
printers and converters in retaining ‘chain-of-
custody’ if carton packaging is to bear the FSC logo. 
The co. also says the accreditation is integral to its 
new PortaBio™ bio-laminate for luxury consumer 
packaging made of natural cellulose-based fibers 
which recycle and compost easily. 
API Laminates, 44 (0) 1625 650500.
www.apigroup.com

RFID & Smart Packaging
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Pumpkin jar A double-walled, 
round jar that closely resembles the 
shape of a pumpkin is described by 
the co. as perfect for heavy creams 
and lotions, with a wide opening that 
allows for easy access to products. 
The co. can produce the jar in 2- and 
8-oz capacities and notes that it’s 
perfect for marketing products in the 
autumn season. 
Continental Packaging 
Solutions, 312/433-0761.
www.continentalpackaging
solutions.com

Deli container The 
VersaPak® Deli Hinge is introduced 
as a rectangular, 1-pc, hinged 
container for in-store deli items and 
restaurant take-out. Said to be made 
of sturdy, clear PET, the rectangular 
containers are produced in 8-, 12-, 
16-, 24-, 32-, 48- and 64-oz sizes. 
The deli tubs stack easily for storage 
and inventory control and have 
see-through lids that provide easy 
viewing of contents.
Wilkinson Industries, Inc., 
800/456-4519.
www.wilkinsonIndustries.com

Header pouch Duet is name of a new, peelable chevron header pouch the co. says 
was prompted by focus group input from operating-room nurses and doctors. The polyester/
PE, extrusion-coated sealant and Tyvek®, typically used when EtO is the sterilization 
method, form the pouch structure, with access tabs at both corners where the dual 
chevron opening feature is created to facilitate removal of trays, tubing, etc., without flaps 
compromising the aseptic presentation.
Rollprint Packaging Products, Inc., 508/520-9784.
www.rollprint.com
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Crisp codes. Lower maintenance costs.
The full line of Videojet laser printers takes productivity

to new heights.

They will meet the following demands:

1. Apply quality marks — no matter how complex — without fail.

2. Outperform the competition with line speeds up to 30% faster than comparable units.

3. Improve uptime with fast start-ups and less maintenance for longer,

uninterrupted runs.

4. Integrate quickly and easily into any operation.

5. Give you 24/7 access to unmatched service and support.

If these conditions are
acceptable, contact Videojet at

www.videojet.com or 866-871-3226
and join the movement.

Ink Jet  •  Laser  •  Thermal Transfer  •  Labelers  •  RFID  •  Supplies  •  Service

Uptime Peace of Mind™
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Gap’s OLD NAVY STORES debut packaging designs 
with a hand-marked, kraft paper look on nine 
structures, imparting a vintage aura to invigorate 
merchandising of men’s basics.

Sometimes rule-breaking is a fast route to growth. 
Perhaps once in a lifetime, it can mean smashing 
through to a new model for maturation in 
packaging concepts, and for taking new ideas to 
the next level.

That time is right now for Jason H. Rosenberg, 
senior packaging designer at San Francisco-based 
Old Navy, part of Gap, Inc. In what seems an 
increasingly successful program that goes against 
most traditional merchandising practices in 
clothing retailing, Rosenberg’s new packaging 
structures are surrounding the men’s and boy’s 
underwear, shoes, socks and accessories with 
consumers who are happily selecting goods they see 
much less of, and for which they pay a bit more.

That’s where they break the fi rst retailing taboo. 
Old Navy stores feature racks and racks of hanger-

hung clothes, backed up by piled-high counters 
of folded goods. It has possibly one of the lowest 
packaging-to-product ratios of any comparable 
fashion retailer in the U.S. The consumer always 
gets to “glom” its goods.

Second, the few packages that retailers have are 
designed to the nth degree: always perfectly in-
spec, ever produced to a faultless standard.

 Rosenberg says forget about it. Or don’t really. 
He rolls over traditional package design concepts 
with packages that can conceal more than they 
show–isn’t that the essence of displaying beauty 
and desirability?–and which appear aged, stressed 
and distressed. 

 In nine discrete structures made with a single 
material and a hanger that argues with gravity, 
the new packaging for about 100 stockkeeping 

units, fi rst seeing retail daylight in late summer this 

year for autumn rollout, has as its goal, Rosenberg 
discloses, a desire to convey a vintage, almost 
homespun attitude. This clearly emerges when the 
consumer sees the name, Old Navy Surplus Co., 
apparently casually hand-stamped slightly off-kilter 
on the main display panel’s upper left quadrant. 

 So while the clothes are new and fi rst-quality, 
the patina of desirable antiquity young consumers 
seek out is splashed in bright brown kraft paper, 
reversed out of a unique faded red background and 
supported by symbols, marks, slight imperfections 
and other elements of Rosenberg’s imagining.

 “The idea came to me,” he remembers, “as I 
was looking at packaging for offi ce supplies. I saw 
all those plain kraft wrappers, envelopes and other 
packages with glued labels, hand markings and 
other purely functional elements like clasps, string 
ties and staples, and then it all started to develop 
in my mind.”

     Surplus look drives 
Old Navy’s sales

Charged with developing packaging to boost sales of men’s basics, Old Navy’s design team created a packaging theme with a vintage look that was produced in just fi ve months.

Bernard Abrams, Contributing Editor
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Making the perfect package 
evenbetter.

RESEALABLE PACKAGING 
INNOVATIONS FROM ZIP-PAK®

Give your product the edge on freshness and convenience with Zip-Pak’s
resealable packaging technologies. From meat and cheese to frozen and

pet foods, discover how Zip-Pak can help perfect your brand.

For more information call 800.488.6973 or visit our 
website at www.zippak.com.

www.zippak.com
©2007 Zip-Pak®

ZIP-PAK®, the ZIP-PAK logo® and the Color Line Design® are registered trademarks of ITW. ZIP-PAK® SLIDER™ is a trademark of ITW.

25 www.packagingdigest.com   NOVEMBER 2007 PACKAGING DIGEST

The nine package styles 
that result from his ideas come 
from four vendors, but all 
are produced to a common 
specifi cation, plus the trappings 
appropriate to each.

A .016 C1S SBS paperboard 
is the starting point. But, 
in another break with usual 
practices, it is printed on the 
uncoated side.

“The reason,” he says, “is 
that to create a realistic look for 
various elements, we utilized 
some new, digital production 
methods by employing 
transparency in the artwork.”  
The graphic elements “would 
look like they were freshly inked 
by picking up some of the tones 
of the faux kraft paper we used.

“If you look closely, the 
blacks are not solid black 
and the stamps have loads of tonal and gradient 
information, all based on where they are placed on 
the tones of the faux kraft.”

In fact, all of the structures are printed in up 
to fi ve colors, though the naked eye may see only 
two. The additional tones build the faux kraft 
shade, which especially under a store’s fl uorescent 
lighting, impart a color-shifting quality that makes 
purely graphic elements stand out in high relief.

Those elements, along with the bogus 
but offi cial-looking stamps with a soaked-in 
appearance, include interoffi ce-mailer grids that, 
in Rosenberg’s words, “create a geometrical context 
that organizes and contains the other elements.”

Examples are the carton for two men’s crewneck 
undershirts and for three men’s briefs, both 
produced by Beyer Graphics (631/543-3900), 
using a six-color offset press by Heidelberg (www.

us.heidelberg.com) in fi ve colors with an overall 
aqueous coating. 

The undershirts carton, an automatic-
bottom, rear-double tab-lock style with a 2-mil 
polyethylene terephthalate (PET) window, is a 

horizontal format where 
the grid pattern at the base 
contains line art that depicts 
the product and three 
bulleted callouts to extol its 
advantages. A partial grid 
in the upper right quadrant 
contains the size statement.

 Another critical 
element in the 
design system is 

the hand-scripted product 
descriptive that runs beyond 
its allocated space, plus the 
same treatment at the upper 
grid, where “pack of 2” is 
scrawled, with an almost-
circle, lassoing it and the 
size statement.

 The same approach 
enlivens the designs for 
the windowed horizontal-

format briefs carton, with both also sharing the 
grid approach on their rear panels. Both of these 
panels present product descriptions, company 
name/location, control numbers and other 
required data, as well as the selling line, “Designed 
for comfort. Made to last.”

At their top die-cuts, created to allow insertion 
of a unique hanger, also produced by Beyer 
Graphics, are 1 in. X 2-in., 2-mil PET pressure-
sensitive strips that reinforce the board and help 
retain the balance required for each hanging carton. 
Mario Marando, Beyer’s senior vp of overseas 
operations, tells PD, “I worked out the hanger 
shape and the production method on a fl ight to 
Hong Kong.”

The close-fi tting hanger, made with 2-mil steel 
wire and shaded an “anti-silver,” via barrel plating, 

A key component of Old Navy’s package design is a hand-inserted metal hanger for use in the stores.  

Continued on page 26

If you look closely, the 
blacks are not solid black, 
and the stamps have loads 
of tonal and gradient 
information all based on 
where they are placed on 
the tones of the faux kraft.
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POWER READER

DataMan 100 — the world’s smallest
high-performance ID reader

Actual Size

Cognex introduces the remarkable DataMan™ 100 ID reader for identifying items marked with 1D or 2D
codes. This powerful fixed-mount reader delivers outstanding code reading performance. Plus it’s fast, simple,
and smaller than a flip phone.

Choose a model with our award-winning IDMax™ software for tough DPM codes, or our new IDQuick™

software for ultrafast reading of well-formed codes.

To see a demo, visit www.cognex.com/dataman or call us at 1-800-677-2646.

� Up to 45 parts per second

� Simple setup and operation

� Smallest in its class

� Unsurpassed read rates

is shaped like the numeral 
2, with an extended base 
acting like a cotter pin. 
“That’s where I got the 
idea,” Marando notes. 
Adds Rosenberg: “I was 
very happy with this metal 
hanger component. I hate 
plastic hangers.”

Likely the design 

program’s piece de resistance 
is the one-piece shoebox. 
One side panel follows the 
grid with a hand-stamped, 
script-scrawl format, the 
other adding what appears 
to be a virtually unreadable 
personal note, the sort that 
might accompany a gift.

The lid explains it all. It 

is printed with an integral 
mailing label and vague 
postage stamp with a glossy 
“transparent tape” over the 
label and packing tape at 
the panel edges, and with 
staple-like impressions at 
one side. The carton from 
Shore To Shore (www.
shr2shr.com), which also 

supplies the boy’s underwear and 
shirt cartons, is produced to the 
exact specs of the other cartons, but 
inventory is kept under control by 
a die-cut, glued end label designed 
by Rosenberg and from the same 
supplier depicting the grid with line 
art, a size, a price, a bar code and the 
scripted style; everything to simplify 
choice.

 Turning the ubiquitous shoebox 
into a gift presentation, 
Rosenberg notes, “just made 

everything work together. As with 
the rest of the program, it added 
that unexpected element that we 
felt completed the look and made it 
an almost noncorporate look, that 
the product was created specifi cally 
for the consumer. “It’s almost like a 
friend mailed you a special package 
from a place far away,” he comments. 

Accomplishing all of this in a 
tight timeframe makes it all even 
more remarkable. “I had to conceive 
those concepts, get signoff, create 
architecture, source the metal hanger, 
sample folding carton designs and 
substrates, test them and get these 
in-factory so the product could be 
in the packaging and then be in our 
stores across the United States and 
Canada in a little over fi ve months,” 
he recalls. “This was a fast-track 

The press operator (above) checks 
ink settings to ensure the colors meet 
specifi cations. Meanwhile, another 
worker (below) inserts hangers manually.

Continued on page 28
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www. l igh tmach inery.com

LightMachinery

Image
It’s not just about your package, it’s about your product
IMPACT provides stunning clarity and quick image change over.

Drill
Our poweful lasers also enable  drilling for rapid release or slow release

Protect
Anti-counterfeit and tracking codes can be applied directly to products
at high speed

Meet the New Standard in Branding

Lasers for Marking and Drilling

IMPACT laser systems

project of enormous proportions.”
 One factor simplifying the process 

is the use of universal materials and 
printing techniques. The same specs 
apply to the packages already cited, 
as well as the board hanger-sleeve for 
belts, produced by Avery Dennison 
(www.averydennison.com) plus 

cartons holding men’s thermal tops and 
bottoms, men’s boxer 3-pack cartons 
and bands and unit header cards for 
socks and men’s and boy’s boxers from 
Hang Sang (415/505-6009).
 Though on shelf for only a few 
months in the company stores, 
the new packaging “is playing a 

key role in helping grow business, 
especially basic product businesses 
like socks and underwear,” says Brian 
Richardson, an Old Navy senior 
men’s merchandiser.

The new packaging, he adds, 
“is elevating the product, allowing 
us to drive a higher ticketed retail 
price. This has differentiated us 
from our competitors and makes the 
shopping experience easier and visual 
presentation more attractive. It also 

is resulting in growth in the business 
from a twelve-percent average unit 
retail increase and a twenty-eight-
percent higher gross margin. Since 
our customer has not been sensitive 
to the higher ticketed price, we have 
been able to be more profi table.”

Rosenberg refl ects: “The creative 
needed to work with the overall 
voice of the men’s shop, and had to 
let the garments generate a vibe that 
customers want to take home.”

     More information is available:
Avery Dennison, 925/935-4303. www.averydennison.com 
Beyer Graphics, 631/5433900.
Hang Sang, 415/505-6009.
Heidelberg USA, 888/472-9655. www.us.heidelberg.com
Shore To Shore, 800/775-1802. www.shr2shr.com

A die is used to cut a space in the carton for a fi lm window that displays the product.

The new packaging is elevating 
the product, allowing us to drive a 
higher ticketed retail price. This has 
differentiated us from our competitors.
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Now you can aff ord a little R&R on us.  WexxarBEL improves your Return on Investment and makes your packaging 
line more productive.  Whether it’s improved productivity,  ergonomics, or reduced costs, our case packaging 
solutions and engineering expertise mean you can relax and focus on the things you do best....like your products.

C a l l  u s  t o  t o d a y  t o  a r r a n g e  a  p a c k a g i n g  l i n e  r e v i e w.   6 0 4 . 9 3 0 . 9 3 0 0   
w w w . W e x x a r B e l S o l u t i o n s . c o m

C E L E B R A T I N G  3 0  Y E A R S  O F  P A C K A G I N G  S O L U T I O N S

With our ROI, you 
can expect more 
peace of mind.
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Soft-catch drop systems on new case 
packers at Jim Beam Brands Co. 

practically eliminate breakage, while 
other features enable changeovers to 

be completed in less than 15 min. 

When it comes to case-packing machinery, few 
bottling operations are more demanding than 
those at Jim Beam Brands Co. The owner of the 
211-year-old bourbon brand Jim Beam has grown 
dramatically over the past few years, from the 
seventh-largest to the fourth-largest spirits company 
in the world, by expanding its product portfolio 
through corporate acquisitions and by introducing 
new spirits and wine brands. 

With a steady stream of brands, such as the 
DeKuyper® Pucker® line of schnapps, Knob 
Creek® ultra-premium bourbon and Starbucks™ 
Coffee Liqueur, the case-packing machinery at 
Jim Beam plants must handle glass bottles coming 
down the production line in a wide variety of 
shapes, sizes and textures. 

The case packers must be capable of adapting 
to anything from red, rectangular, frosted bottles 
containing cinnamon schnapps to the cylindrical 
Starbucks Coffee Liqueur bottles that taper down 
to a narrow base. The Starbucks bottles are a 
good example of packaging that is designed for 
effective marketing, yet poses a challenge for 
handling by automated equipment. Winner of 
the prestigious Overall Package Design award of 
the Glass Packaging Institute (wwww.gpi.org), 
the elegant shape of the Starbucks Coffee Liqueur 
bottle suggests a cocktail shaker. However, the top-

heavy shape and relatively small base can present a 
challenge as the bottles move through the case-
packing operation.

“With our large portfolio of premium products, 
we need case-packing equipment that can adapt 
to a wide variety of bottles, and do so quickly 
and easily during our frequent changeovers,” 

Jack Mans, Plant Operations Editor

Beam’s case packers 
minimize breakage

See us at the NIF Show West
Nov 12-14, Booth # 862

®

®

Hanger Plugs For Tube Packaging

TE-HNG Series
Use our hanger plugs with clear plastic tubing to 
create an attractive and reusable package for your
product. Our TE-HNG Series is available in a wide
variety of colors to match your company logo or
coordinate with the product inside the tube.The plug
is easily installed by simply pushing it into place.
The tubing package can now be hung on a display or a
storage unit.
Visit us at www.caplugs.com or contact us at 
1-888-CAPLUGS for more information.

Complete line of netting
Sleeve-Web® netting provides low-cost protection
against physical damage to exterior surfaces of
machined, polished, plated, coated or threaded 
cylindrical parts. Its elasticity ensures a snug fit and a
non-slip grip on straight-sided parts and those with
tapered or varying contours. Our complete line of
netting includes flat sheet netting, cut Sleeve-Web 
netting and cut Bottle-Web™ netting.
Visit us at www.caplugs.com or contact us at
1-888-CAPLUGS for more information.

Protective Plastic Netting

Packaging Tubes

TRC Series
ClearView® plastic tubing is ideal for packaging,
storing and shipping product. Our TRC Series
has no side seams and a clear bottom for 
maximum viewing area.Choose from hundreds of end
caps to complement your product or match your
company colors for a finished package. We 
can print logos, contact information, or even 
instructions right on the tube or the tube end.
Visit us at www.caplugs.com or contact us at 
1-888-CAPLUGS for more information.
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A photo eye detects voids in the fl ow of bottles as they 
enter the lanes into the case packer, top. Drop-in lane-
guide spacers and a patented, lightweight snap-in grid 
facilitate bottle changeovers, above.

Continued on page 32
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says corporate packaging 
engineer Robert Land. 
“The case packers need to 
be gentle on our premium 
packaging, and they must 
operate reliably at a high 
speed, because we have 
limited accumulation space 
upstream on the line.”

During the past decade, 

Jim Beam has installed fi ve 
case-packing systems from 
Standard-Knapp, Inc. 
(www.standard-knapp.com) 
as it has expanded capacity 
and retired aging systems. 
Its fi rst Standard-Knapp 
machine, a 939 Versatron™ 
case packer, was installed in 
1995 at its Clermont, KY 

plant. The machine packs 
36 cases/min of Jim Beam 
bourbon in 1.75-L bottles. 
“We were very pleased with 
the reliability, performance, 
and the ease of operation 
and maintenance of the 
Standard-Knapp machine,” 
says Land. “With the success 
of the Clermont system, we 

began purchasing Standard-Knapp 
equipment for the most demanding 
packing applications at our other 
facilities.”

 Jim Beam now has four 
939s Versatron case packers 
handling bottles of cordials 

at rates of 25 to 30 cases/min at 
its plant in Cincinnati. The 939s 
model features a servo system 
with a soft-catch mechanism that 
dramatically reduces breakage. 
The two-axis servo system allows 
the Versatron to actually catch 
the bottle as it descends into the 
case. The lift table moves the case 
to the up position and waits for a 

full grid. When the grid is full, the 
riding strips shift to the side and 
initiate the bottle descent. The lift 
table simultaneously moves the case 
downward on a velocity curve that 
ultimately achieves the same speed 
as the bottles at the point of contact.

“The soft-catch capability is 
especially important for cordials, 
because they are very sticky and 
sugary, and bottle breakage can 
cause a huge mess that is diffi cult to 
clean,” says Land. “Now, we rarely 
experience bottle breakage, and 
when we do, we can hose down the 
machine, because it is one-hundred-
percent stainless-steel. We are up 
and running again in minutes. 
The stainless construction is a big 
advantage. We do not need to worry 
about rust and repainting.”

Another advantage, according to 
Land, is the convenient changeover 
that can be completed in less than 
15 minutes without tools. The 
Versatron easily adapts, not only 

New Standard-Knapp case 
packers at juice manufacturer
 and contract packager CLEMENT 
PAPPAS & CO., INC. increase 
production by 100 percent. Read about it at  
www.packagingdigest.com/info/pappas

Continued on page 34

A two-axis servo system allows the case 
packer to actually catch the bottle while 
it descends into the case.  A key to this 
is the exceptionally robust lift table.
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• High speed, multi-inspection
capability

• Ethernet communication and 
remote diagnostics 

• Multi-level password protection

• Color touch-screen controller

Teledyne TapTone specializes in integrated package inspection 
systems that test a wide range of product containers for leaks, fill level,

cocked cap/missing caps, missing labels and other inspections. TapTone 
systems can be configured to meet your inspection and budget requirements.

Come and speak with our packaging inspection specialists to find the system
that’s right for your production line.

508.563.1000 • www.TapTone.com

Amazing...

The latest 
innovation in
plastic container
inspection.

Experience it yourself 
at PackExpo Las Vegas.

Visit Us 
at Booth 
#C-1708

pdx0711_000000.indd   1 10/19/2007   10:19:46 AM

to different bottle sizes and shapes, but also to 
different case sizes. Quick changeover is made 
possible by a touch screen operator interface, 
dropin lane-guide spacers and a patented 
lightweight snapin grid. One of the Versatron 
machines at the Cincinnati plant runs eight 
different packages, including rectangular and 

round bottles in three different sizes. 
The versatility of the Standard-Knapp case-

packing machinery has been put to the test at 
the company’s Frankfort, KY plant. A single 939 
Versatron packs Starbucks Coffee Liqueur in 375- 
and 750-mL and 1-L bottles of varied shapes. 

“We pride ourselves on installing major pieces 

of equipment in a carefully planned and deliberate 
manner,” says Land. “We expect a thirty-to fi fty-
year useful life from our machinery, and we are 
confi dent that Standard-Knapp equipment will 
help us to meet those expectations.”

     More information is available:
Standard-Knapp, Inc., 860/342-1100. 
www.standard-knapp.com.
Glass Packaging Institute, 
703/684-6359. www.gpi.org.

We expect a 30- to 50-year useful life from our 
machinery, and we are confi dent that these case packers 
will help us to meet those expectations.

Case packers at Jim Beam must be able to adapt not only to a wide range of 
bottle sizes and shapes, but also to different case sizes.

Sanitary  Hygienic  Dust-Free

For more information, call (800) 321-7422/(781) 337-7309 or 
e-mail us at info@piab.com

The best solution for moving bulk materials in 
packaging is with PIAB Vacuum Conveying.

Whether you're feeding material to a
form, fill, seal machine or a volumetric
feeder or feeding material to a mixer or a
blender, PIAB's C-Series vacuum 
conveying systems make it all happen.

www.piab.com

Sanitary - 3-A & USDA accepted.

Hygienic - quick-change filters
prevent cross-contamination of
ingredients.

Dust-Free - vacuum technology by
compressed air prevents product
blow-by or leakage.
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Düsseldorf, Germany
24 – 30 April 2008
www.interpack.com

For hotel and travel 

arrangements:

TTI Travel, Inc.

Tel.: (866) 674-3476

Fax: (212) 674-3477

For show information:

Messe Düsseldorf North America 

150 North Michigan Avenue

Suite 2920                   

Chicago, IL 60601

Tel.: (312) 781-5180

Fax: (312) 781-5188

E-mail: info@mdna.com

www.mdna.com
Official Airline

Order your interpack 2008 
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directories in advance of 
the show!
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Anne Johnson is the director of the Sustainable Packaging Coalition, 
a project of GreenBlue (www.greenblue.org). For additional information, 

email info@sustainablepackaging.org.
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FFlip through the pages of Packaging Digest or 
browse through company websites these days 
and one thing will stand out: Sustainability is 
a hot topic. Businesses are proudly proclaiming 
their latest activities to become more sustainable, 
especially in the packaging industry.

Obviously, this is an exciting and positive trend, 
as companies are more aware than ever of the importance of 
environmental performance in terms of their long-term business success and 
our long-term future on this planet. But there’s a worrisome side as well, when 
sustainability claims become more about marketing than actual performance.  

While environmental marketing claims often exaggerate the truth, recently 
I have run across some statements that stretch even the best imaginations. 

Specifi cally, I visited a website that illustrated a closed loop life cycle for oxo-
biodegradable polymers. Th e troubling part of the image was that carbon 
fossilization (e.g., creation of oil) was depicted in a scale comparable to the 
conversion of polymers. Th e average age of oil today is approximately 100 
million years. Implying that fossilization occurs on a time scale even remotely 
relevant to the creation and consumption of packaging is misleading at best. 

Th e increasing proliferation of specious environmental statements is 
concerning, and it is companies that are taking credible steps to improve their 
operations or packaging that pay for the growing confusion in the marketplace 
and the resulting consumer cynicism. In today’s business world, the environment 
is a new platform for competition. Ensuring that environmental claims are based 
in truth and are supported by transparent and credible science is essential. 

Th ere are two resources that should be considered when making 
environmental claims: the U.S. Federal Trade Commission (FTC); and the 
International Standards Organization (ISO). 

While they are in need of updating, the FTC Green Guides provide guidance 
on making environmental claims. One of the most important points made 
by the FTC is that environmental claims need to be substantiated. But how 

does one substantiate a claim that 
packaging is “sustainable” or “more 
sustainable”? Th e answer is that 
you can’t. Sustainability is a systems 
concept that cannot be defi ned by a 
single attribute like the renewability 
of materials or energy. To do so is 
inappropriate.

Th e ISO provides both general 
and specifi c guidance for environmental declarations (ISO 14021, 14025), 
including the fact that statements should be accurate and not misleading; they 
should also be substantiated and verifi ed; and statements should not, either 
directly or by implication, exaggerate environmental benefi ts.

On a more positive note, I recently received the executive summary of a life-
cycle analysis study done by a company that manufactures a packaging product. 
Th ey were very careful to follow international standards and requested the use 
of public and transparent life-cycle inventory data for their analysis. While 
the study provided a valuable basis for making environmental claims for their 
product, it also uncovered some interesting cost savings related to the product 
that they didn’t previously understand. I applaud their eff orts in taking the time 
and making the investment to ensure that their claims are credible.

If the marketplace doesn’t police itself on environmental claims, there are 
undoubtedly trade associations or government agencies that will. Th e platform of 
the environment presents a new opportunity for companies, but it’s important to 
remember that this is an opportunity to improve the way we do business for the 
future—not just an opportunity for the latest corporate marketing campaign.

Marketing’s sustainability 
claims stretch the imagination

sustainability

State of Green Packaging WEBCAST
See and hear the results of a new, 

comprehensive study benchmarking 
sustainability in the packaging industry.

 
REGISTER NOW AT

www.packagingdigest.com/sustainable
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online ordering  available at

www.sineco.com

For a complete listing of our Motion Control Cable Inventory, please  contact:
Kate Wilton, Program Development Manager, 1.800.394.7732 ext. 8668, or email kate@sineco.com

RA Motor Feedback
Cable Part Number Part Description Length

M (ft)
Amphenol

Part Number
RA

List Price
Amphenol
Direct Price

Factory
Direct Savings

Amphenol
Direct Savings %

2090-XXNFMP-S03 CBL,NON-FLEX,MOTOR FEEDBACK,MP/1326AB, 3M 3 (9.8) P28762-M3  $84.00  $57.85 -$26.15 -31%
2090-XXNFMP-S09 CBL,NON-FLEX,MOTOR FEEDBACK,MP/1326AB, 9M 9 (29.5) P28762-M9  $133.00  $72.83 -$60.17 -45%
2090-XXNFMP-S15 CBL,NON-FLEX,MOTOR FEEDBACK,MP/1326AB,15M 15 (49.2) P28762-M15  $183.00  $83.28 -$99.72 -54%

2090-UXNFBMP-S03 CBL,ULTRA,NON-FLEX,MOTOR FEEDBACK, 3M 3 (9.8) P28763-M3  $110.20  $58.01 -$52.19 -47%
2090-UXNFBMP-S09 CBL,ULTRA,NON-FLEX,MOTOR FEEDBACK, 9M 9 (29.5) P28763-M9  $142.50  $73.32 -$69.18 -49%
2090-UXNFBMP-S15 CBL,ULTRA,NON-FLEX,MOTOR FEEDBACK, 15M 15 (49.2) P28763-M15  $235.60  $88.60 -$147.00 -62%

Below is a sample listing of our inventory and the SAVINGS offered to YOU:

Amphenol Sine Systems Motion Control Cables and Accessories
designed specifically to be compatible with ALLEN-BRADLEY® KINETIX® 6000  and ULTRA™ 3000/5000 Drives and Motors.

Cutting Out the Middle Man SAVES 24-70%
and get a FULL 2 YEAR REPLACEMENT WARRANTY on all parts.

A Rockwell Automation Cable Provider SINCE 1995.
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system integration

SSystem integrators would be able to do very 
little good for their clients without the technology 
provided by automation product vendors.  
Conversely, many vendors have realized that 
their products alone won’t satisfy an end user’s 
automation needs. Someone has to assemble all of 
the pieces and make them work together.  

There was a time when the vendors themselves 
would provide all of the required design and 

installation services for end users who lacked 
the necessary technical resources in-house. Early 
automation products weren’t typically all that 
sophisticated, but most were expensive and all 
were proprietary. Vendors enjoyed signifi cant profi t 
margins and could afford to include an engineer for 
free with “every box.” And they pretty much had 
to.  No one else was going to be able to fi gure out 
how to make their products work.

But in recent years, many automation products 
have been reduced to commodities that most 
companies can afford and understand. Open-

architecture hardware and Windows-based software 
combined with more competitive pricing have 
opened the door to third-party service providers like 
system integrators.

Having recognized this trend, virtually all major 
automation vendors have created partnership 
programs for carefully selected system integrators 
who receive special training, pricing and technical 
support. In return, these “certifi ed” or “authorized” 

integrators are expected to recommend that 
vendor’s products whenever possible. Some vendors 
claim that over half of their sales come through 
system integrators who either buy products directly 
or specify the products that the end user buys.

Conversely, the vendors and their distributors 
are a rich source of leads for their system integrator 
partners. System integrators generally tend to rely 
on referrals to fi nd new work and distributors 
routinely learn of upcoming projects every time 
an end user inquires about a product. The synergy 
is almost symbiotic. The integrator gets a project 

on which to work, the 
end user gets the outside 
engineering assistance 
they need and the distributor gets another purchase 
order to pass along to the vendor.

Some vendors take the partnerships further, 
bringing a local partner on sales calls to reassure 
users that they can get everything they need for 
projects from cooperating sources. An integrator 
nearby has the expertise to make it work.

Some vendors realize the income potential of 
providing products and services themselves but are 
forced to adapt to lower profi t margins, tempted 
to get into system integration even if it means 
competing with their integrator partners. As in the 
early days of automation, some vendors include an 
engineer with every box, but now they charge for 
services by the hour.

Vendors and system integrators
both cooperate and compete

Consulting Editor Vance J. VanDoren, 
Ph.D., P.E., contributes articles on process 
control, advanced control and systems 
integration and edits Control Engineering’s 
and Packaging Digest’s annual Automation 
Integrator Guide.  
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After trialing the new bottle-labeling machine, above, 
Champion Brands found a fi t for its growing ine.

SSuperlatives pepper the conversation of David Lowe, 
president of Champion Brands LLC, as he describes 
the Label-Aire (www.label-aire.com) Inline Series 9000 
labeling system in operation at the company’s 450,000-
sq-ft blending and fi lling facility in Clinton, MO. 

“The Inline 9000 is very robust, easy to operate 
and extremely accurate,” says a satisfi ed Lowe. “That’s 
why we chose it.”

Will Hamilton, Champion Brands plant manager, 
echoes Lowe’s praise of the Inline 9000. “It’s very 
user-friendly. The setups are quick, and there’s little 
maintenance required,” he says. 

 An industry leader for more than 50 years, 
Champion Brands produces and blends more than 
300 products including fuel, oil and engine additives 

and lubricants for the automotive, heavy truck, 
agricultural and specialty markets. The fi rm also does 
contract packaging for  automotive lubricants and 
chemicals.   

 The Inline 9000’s exceptional performance 
plays a key role in Champion Brands’ success as it 
continues to capitalize on its familiar red and black 
checkered bow-tie brand logo that adorns its line of 
performance additive products. “It’s one of the most 
recognized brands in the automotive aftermarket,” 
notes Lowe. Clearly excited about the brand’s 
recognition factor, he adds, “It’s like Coca Cola.”          

Champion Brands’ history dates back more than 
50 years. David Lowe’s father, Ralph, started the 
company in 1956 as Lowe Oil Co. In 1998, the 
company changed its name to Champion Brands. 

Peter Wuerl, Contributing Editor

37

Your Product. Our Packaging.
rose knows where it goes!

Choose from over 3000 styles and sizes of protective plastic packaging.
Applications range from medical and dental to engineered parts; food to recreational
items; hobby and craft products to consumer and promotional merchandise.
Custom design, development and production of packaging for specific requirements
available. Please call or visit our website.

rose plastic USA, L.P.
P.O. Box 698 • California, PA 15419-0698 USA

Tel: 724 938 8530 • Fax: 724 938 8532
www.rose-plastic.us

in-line labeling

Champion Brands revs ahead with a FRONT-AND-BACK LABELER for its 
engine octane booster and other performance products. 

Labeler performs like a champ

Continued on page 38
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KOCH Packaging Systems LP

Brand Promotion…

Product Protection... 

In-Store Display…

Quick Changeover…

 ROI…

Meet your production and marketing initiatives, 
global realities, and retail challenges for 

frequently changing package requirements.

Call today and challenge KOCH Packaging 
Systems to create fl exible, cost-effi cient 

blister packaging solutions. 

Always on the search for new markets to enter,  
Champion Brands gained the rights in 2004 from 
Federal-Mogul Corp. to use the Champion bowtie 
logo for a new line of performance additives. The 
logo had long been associated with Champion 
spark plugs.

 In order to successfully enter this new business, 
Lowe knew he needed to expand his plant’s 
capacity. The company had been testing other 

labelers. After trialing the Inline 9000, Lowe knew 
he had the perfect fi t for the company’s expanding 
product line.       

The new product line with the bowtie-shaped 

logo includes Complete Fuel System Cleaner, 
Octane Booster, Truck/SUV Fuel Injector Cleaner, 
Power Steering Fluid, Engine Protectant, Fuel 
Injector Cleaner and Chain Lube. The Inline 9000 
applies labels to all of these products, with the 
exception of Chain Lube, which is an aerosol can 
labeled elsewhere.   

The shaped polyvinyl chloride bottles hold 12 
or 16 oz and feature gripper teeth on the side that 
allow an easy grip when pouring product into an 
engine or fuel tank. The narrow neck of each bottle 
is embossed with the Champion name.

 Lowe says Champion Brands initially focused 
its marketing efforts on national retailers, achieving 

success by capturing shelf space at Wal-Mart. 
Realizing the need for additional marketing muscle, 
Champion Brands engaged the national sales 
organization of Federal-Mogul. More success with 
national auto parts retailers soon followed.

Champion Brands has 10 production lines at its 
Clinton, MO facility, which is 75 miles southeast 
of Kansas City. The Inline 9000 plays a key role 
in the line dedicated to Champion’s performance 
additives products. 

In addition to the Inline 9000, other major line 

Frustrated by moisture related
issues affecting product quality
or production? Top processors
and packagers rely on Paxton’s
experienced team and our high
velocity Air Knife Systems.

• Precision engineered for
reliability and low maintenance

• Energy-saving efficiency

• 100% Performance Guarantee

drying experience

A n  I T W  C o m p a n y

Paxton...leading the science of
high performance drying.
Call 800-959-8884 (U.S. & Canada)
or 513-891-7474 (Worldwide). Or,
get an online “Quick-Quote” at
paxtonproducts.com.

Champion Brands has 10 production lines that are 
packing bottles in cases, above and left, at its Clinton, 
MO, facility, 75 miles southeast of Kansas City. 

pdx0711champion_ID   38pdx0711champion_ID   38 10/26/2007   4:27:59 PM10/26/2007   4:27:59 PM



39 www.packagingdigest.com   NOVEMBER 2007 PACKAGING DIGEST

Building Towards a 
Century of Service.

components include a Model 400 
bottle uncsrambler/orienter from Pace 
(www.pacepkg.com), a Speck-Tech 
automatic rotary fi ller, and a Kaps-
All Model C8 capper. The line also 
includes an AutoMate Technologies 
(www.automatetech.com) cap sealer 
Model AM-250, an Accu-Pak (www.
accupakmfg.com) drop packer, and 
a Nordson (www.nordson.com) hot-
melt system on the case sealer. The 
case erector is an SWF McDowell 
(www.swfcompanies.com) Model 
201. The labeler, running at a speed 
of 150 bottles/min, uses the wipe-on 
feature to apply pressure-sensitive 
labels in a front-back application. 
The die-cut labels consist of bright 

silver acrylic top-coated metallized 
paper for the front label and pressure-
sensitive semi-gloss paper with 
permanent adhesive for the back 
label. They’re applied simultaneously 
to the front and back of the bottles 
from two separate rolls that feed the 
labeler. The labels are supplied on 
12-in.-dia rolls. The labels widths are 
3.7187 in. on the 12-oz bottles and 
4.187 in. on the 16-oz bottles.

      

 No detail is more important 
than label-placement 
accuracy, and Lowe is zealous 

in his attention to this part of the 
process. “The label must lay in there 
almost perfectly,” he says. “It’s very 
important to us.” 

To meet Lowe’s expectations, the 
Inline 9000 provides a label-placement 
accuracy of  ±1/32 in. As the labels 
come out of the peel plates, they are 
wiped onto the bottles. 

Equipped with quick-change 
feedscrews, the labeler is married with 
an infeed and outfeed accumulation 
system. The quick-change screws 
allow for rapid changeovers and a 
“soft-start” capability is designed to 
maintain product surge. 

Engineered with a range of 
top-performing attributes, the 
PLC-controlled Inline 9000 has 
two product sensors, one positioned 
upstream at the input side and one 
downstream at the exhaust side, tied 
into the PLC. The machine ramps up 
and down automatically. If there is a 

bottleneck at the fi ller, for example, 
the Inline 9000 delays labeling 
until the line starts moving again. 

The unit’s 12-ft Delrin chain 
conveyor has extruded aluminum 
side plates and a segmented top-
trap hold-down to keep products 
in place. The bottles are empty 
when labeled. 

“The top trap stabilizes the 
bottles and holds them in position 
so that the label goes on in the 

same position every time,” says 
Hamilton.  The swing-arm control 
panel with dual R3 digital displays 
contributes to safety by enabling 
an operator to check label status 
without the need to go over or 
under the conveyor. 

The Inline 9000 has had no 
trouble keeping up with line 
requirements and a speed of 150 
bottles/min, “I’m a very loyal 
Label Aire customer,” Lowe says. 

We never had a 
machine with a 
soft-start feature. It 
allows the labeler 
to ramp up very 
smoothly.

     More information is available:
Label-Aire, 714/441-0700. www.label-aire.com. 
Accu-Pak Packaging Equipment,
www.accupakmfg.com.
AutoMate Technologies LLC, 631/727-8886.  
www.automatetech.com.
Nordson Corp., 440/892-1580. www.nordson.com.
Pace Packaging Corp., 973/227-1040.
www.pacepkg.com.
McDowell Intl., an SWF co., 559/638-8484. 
www.swfcompanies.com
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Contact us for more information today.

multisorb.com   1-888-SORBENT (767-2368)

FreshMax® and 
FreshPax® Oxygen 
Absorbers

SorbiCap® Sorbent 
Canisters 

MiniPax®/StripPax®

Desiccant Packets 
Sorbent Dispensing 
Systems

From desiccants and oxygen absorbers to volatiles absorbers

and humidity control, Multisorb has over 1,400 different 

sorbents to protect your packaging from moisture, oxidation,

odors, liquid spills, and more. Multisorb offers multiple solutions, 

often with multifunctional formulations, to answer your specific 

challenges. With more than 40 years experience, Multisorb can 

solve your toughest problems.

       Is your product

under
attack

by moisture,
    oxidation,odors,

           orother
                   volatiles?

As the world leader in active
packaging technology, Multisorb 
is here to protect your product.

CCounterfeiting is a dirty word to consumer product 
goods companies (CPG). This scourge is a threat to 
one of the most valuable assets the companies own: 
Brand equity. Counterfeiting also steals directly 
from a business’s bottom line. This is a problem 
most CPGs recognize, but one they’d really rather not 
discuss.

According to a World Customs Organization estimate, 
counterfeiting cost the world economy about $512 billion in 
2005. While world trade is growing at a rate of three to four percent each 
year, counterfeiting is estimated to be growing at 150 percent annually. 
That’s about fi ve percent of all global trade. 

Even with the enormity of this problem, you just don’t hear people 
talking that much about the situation. After all, who wants to admit that 
due to counterfeiting, their company may lose millions of dollars each year?

Many in the packaging industry want to help. After all, a primary 
purpose of packaging is to protect the product. However, these packaging 
companies frequently meet stone walls when they try to discuss security 
measures with companies whose products are targets of trade pirates. 

There are three main reasons why CPGs don’t like to discuss 
counterfeiting: They simply don’t know where these actions are taking place 

and how much they are costing; the CPG has an understanding of the losses 
but doesn’t want open knowledge to damage their business reputation; and/
or the company has recognized and quantifi ed the problem and is fi ghting it 
with an aggressive security program. 

When combating counterfeiting, restricting knowledge about what security 
measures are employed, how they work and where they are obtained is 
essential. What a counterfeiter doesn’t know makes duplication more diffi cult.

There is a dizzying array of companies providing security elements, 
such as special papers, inks, foils, holograms, taggants or even forensic 
authentifi cation tests. Most CPGs know they cannot rely on a single 
method, so they deploy a layered defense that incorporates overt and covert 
elements. The overt elements, like watermarks or optically-varying inks, 
serve as a very public warning, but can be easier for counterfeiters to either 
duplicate or obtain like materials. Covert effects remain hidden from the 
consumer and often require special instruments for detection. One covert 
solution is the use of invisible variable marking, which might include a code 
that gives signifi cant information about the product, its source and channel 
to market. Being able to track and trace an authentic product is important 
to the success of a security program.

The exact combination of security methods used is a closely held secret 
at most companies. Sometimes only the security director, CFO and a few 
others may know all of the elements employed. Packaging suppliers don’t 
even know all the security components. 

Even the security suppliers are reluctant to talk. Their targets are brand 
owners who must decide the security strategy and tactics. The suppliers 
almost always have nondisclosure agreements with their customers.  In most 
cases, suppliers develop custom products for each CPG. Besides, they are 
able to maintain their value only by creating innovative techniques, severely 
limiting product availability and maintaining a strict chain of custody. 
Even miniscule amounts of waste ink or paper must be accounted for when 
production is completed. 

So, don’t be surprised if anyone involved in brand security will only talk 
in generalities. It’s a matter of trust.

brand security

John Kalkowski is editorial director of Packaging Digest and 
Converting magazines.

There are reasons why 
people who handle security 
often refuse to discuss it
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Consumers want to 

know in detail about the 

products they buy.

Nothing affords more

insight into a brand than

visual packaging from

MeadWestvaco Health &

Beauty. Our visual 

packaging products,

available in a wide range

of shapes and styles, are

an optimum showcase for

most packaged goods.

Visual packaging 

provides exceptional 

shelf presence and adds

stature to everything

from a new product

launch, to a special 

promotion, to the 

reinvigoration of a 

popular brand. 

Make a statement 

at the point of sale. 

Then, make more sales.

Say
something
revealing
about your
brand.

VISUAL PACKAGING

TM

is now

Same creativity.  Same innovative spirit.  Enhanced resources.  Global reach.

877-918-3023
www.meadwestvaco.com/hbp
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TThose guys at Three Thieves (www.threethieves.
com) winery have stolen another idea. Winery 
partners Joel Gott, Charles Bieler and Roger 
Scommegna claim to be “liberators of fi ne wines.” 
They were among the fi rst in the U.S. to sell their 
wines in aseptic containers, and their venture 
appears to be wildly successful.

Scommegna explains that they launched their 
business when there was a glut of juice and wine 
available in California and other wine-growing 
regions earlier this decade. The “thieves” would buy 
this surplus product, blend it into drinkable wines, 
package it in jugs and sell it at reasonable prices. 
After a visit to relatives in Italy, 
where he saw them drinking 
their everyday wines out of 
boxes, Scommegna suggested 
that the company begin 
packaging their wines in Tetra 
Pak (www.tetrapak.com) aseptic 
containers that are commonly 
used in other countries. 

 Sales of their Bandit wines 
began to take off once 
they began offering 

varietals such as chardonnay, 
cabernet, pinot grigio and 
merlot in 1-L Tetra Brik® or 
Tetra Prisma® containers, as 
well as 250-ml four-packs. 
Their packaging garnered a 

lot of attention, and now Three Thieves is selling 
close to 2 million units a year. Their wines are 
drawing favorable reviews for quality and value. 
Scommegna says the packaging helped build the 
perception of their product. “The packaging itself 
will create a sale once, but it’s consumers liking the 
quality of the wine that will make the second sale,” 
he explains. Having a package that will protect the 
wine’s fl avor is an important factor there, too.

“The perception is that wine in a bottle is 
better,” he said. For many occasions, a bottle 
may be more appropriate, he added. However, 
Scommegna said, at his company they view wine 
as a beverage, and the carton gives it a design that 
is portable and eye-catching and which can be 

used on the dinner table or 
at the beach or a concert. 
He pointed out that in the 
U.S., about 80 percent 
of the wine is consumed 
within 24 hours of its 
purchase.

The Tetra Prisma design 
that Three Thieves has 
settled on offers long shelf 
life, bold display graphics 
that cover the package,  
pourable spouts that don’t “gulp” and a plastic 
screw cap that can be resealed  at a price in which 
the completed package costs less than a cork 

that is inserted into a bottle. 
Then there are sustainability 
benefi ts, such as using less 
packaging. Scommegna said 
the product by weight is about 
96 percent wine and only 4 
percent packaging, compared 
to about 75 percent wine 
and 25 percent packaging 
when displayed in a bottle. 
Combined with an effi cient 
shape that allows tighter 
packing, this adds up to 
savings that can be passed on 
to the consumer.

Tetra Pak’s packaging is 
composed of roughly 75 
percent paper, 20 percent fi lm 
and 5 percent foil, which is 
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Packagers apply both art and science to produce DESIGN that’s a winning solution for winery.

John Kalkowski, Editorial Director

Science shapes cartons

NOVEMBER 2007 PACKAGING DIGEST  www.packagingdigest.com

An employee of California Natural Products 
monitors the Tetra Pak A/3 Flex processing 

system used to fi ll Three Thieves wines into 
Tetra Prisma containers.

Three Thieves 
Winery has seen 
sales increase 
since they began 
marketing wine 
in cartons. On 
the back, winery 
owners list 10 
reasons to drink 
their product.
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Leuze electronic, Inc., 55395 Lyon Industrial Drive, New Hudson, MI 48165
Phone 248 486 4466, info@leuzeusa.com, www.leuzeusa.com

FOR FURTHER DETAILS CONTACT YOUR SALES MANAGER OR DIRECTLY 

SOLID-4 E

LEUZE SAFETY LIGHT CURTAIN
MADE IN THE USA

NOW WITH INDUSTRY LEADING 

2 YEARS LIMITED WARRANTY

EASY TO USE
Self-Monitoring Safety Light 
Curtain Type 4 in accordance 
with IEC 61496-1

combined into a laminated, sterile package in which 
sterile food is fi lled within the confi nes of a hygienic 
environment. The package locks out light and air, 
seals in nutrients and fl avor, and allows its contents 
to remain unrefrigerated for months.  This minimal 
packaging, which uses less material from the start, 
also requires less energy to manufacture, fi ll, ship, 
and store than virtually any comparable package. 

These attributes made it easy for Three Thieves to 
choose Tetra Pak cartons for their wines. However, 
when asked about the design process that builds all 
these qualities into a small package, Scommegna 
replied, “We’re winemakers, not scientists.” 

 The design process may be a mystery to many 
consumer products companies. Frequently, 
they think of design as the art placed onto a 

package, making a bold statement about a brand’s 
identity. When it comes to functionality, the CPGs 
know what they want, but it’s frequently left up 
to the packaging company to create a design that 
works from both an aesthetic and manufacturing 
point of view.

“Both art and science must be applied to the 
package design process to produce a winning 
solution,” says Peter Mott, vp of packaging 
technology at Tetra Pak, which pioneered aseptic 
packaging for liquid foods. “Bringing the two roles 
of the designer and the engineer together is the 

challenge. That’s why we take a cross-functional 
approach to packaging design and have our 
engineers and designers colocated as they work on 
new products.”

The company has developed a number of 
containers, from “juice boxes” with straws to liter-
sized cartons that are known around the world. 
Not only does Tetra Pak design the packages, but 
they convert the basic materials and also supply 
processing and fi lling equipment. Mott says any 
new package design must meet consumer and 

brand owner requirements while balancing the need 
for highly productive and safe manufacturingat 
reasonable prices.

Helene Hartmann, Tetra Pak’s director of 
new materials and package technology, says the 
company does not create a unique package design 
for every single customer. Rather, they create 
families of packages that can be adapted to their 
customers’ uses through minor variations and the 
use of graphics. This work is done primarily at one 

“It's a great tool and a true asset. If I were going to
another plant location where there was no 20/20
Hindsight system, I'd call Monitoring Technology
again and get one. I have researched numerous
systems from various sources. The flexibility,
power and ease of use on the 20/20 Hindsight is
unmatched.”

Jerry Shoemaker
Plant Technical Manager

The Dannon Company

EVER WANT TO KNOW WHY?

DOES YOUR LINE EVER JAM?

See how hundreds of plants have used 

20/20 Hindsight’s family of  high-speed video 

recording systems to troubleshoot production

issues. Trial one today. Call 703-698-5520 

or visit us at the site below.

www.2020hindsight.com

As part of the  
design process, a 
researcher (left) 
records data on 
how the package 
and sterilization 
process control 
any living 
microorganisms.  
Meanwhile, a 
worker (right) 
checks reels of the 
printed packaging 
material as it is fed 
into the laminator.

Continued on page 44

pdx0711tetradesign_ID   43pdx0711tetradesign_ID   43 10/26/2007   4:15:37 PM10/26/2007   4:15:37 PM



44 NOVEMBER 2007 PACKAGING DIGEST  www.packagingdigest.com

pdx0711_640190.indd 1 10/17/2007 3:34:05 PM

of two Tetra Pak design labs in Lund, 
Sweden or Modena, Italy.

“We don’t involve the consumer 
products companies in the early 
part of packaging development until 
we’ve done our homework,” she 
said. Hartmann added that it can 
take several years to develop and test 
an entirely new type of packaging, 
such as the Tetra Prisma container, 
which Three Thieves is using for its 
wines. Tetra Prisma is a carton with 
an eye-catching shape and excellent 
pouring and gripping features. It 
offers a resealable screw cap opening 
and utilizes new packaging materials. 
However, once a package like the 
Tetra Prisma is proven, it may take 
as little as three to fi ve weeks for a 
consumer products company to speed 
their products to market from choice 
of packaging to fi lling of product.

“It all begins with knowledge of 
consumer preferences,” Mott says. 
“Tetra Pak has tools for understanding 
what consumers want.”  He said they 
conduct workshops with customer 
to learn trends, and this extensive 
research has allowed them to segment 

consumers into seven groups with 
common attributes so they can test 
how packages will meet the needs of 
each group. “Using this segmentation 
allows us to put personality behind 
consumers, but also to recognize 
commonalities,” Mott says. 

The company does continuous 
observational research, such as 
watching how people store and 
use containers. “We’ve even placed 

cameras inside the package to see 
how people drink from containers 
and to measure the differences 
between drinking and pouring.” In 
fact, pouring is an essential element 
of the design. With its focus on 
aseptic technology, Tetra Pak must 
remove any contamination before the 
package is fi lled. This is accomplished 
by passing the packaging material 
through a bath of heated hydrogen 

peroxide or acidifi ed water for 6 sec. 
to to kill any potential organism 
that could affect food safety, then 
eliminating the hydrogen peroxide 
by using either pressure rollers or hot 
air. So, not only must the consumer 
be able to pour the product easily, but 
the packer must be able to ensure that 
the sterilization agent pours into and 
onto all surfaces in every corner of the 
carton’s interior.

Mott says that while Tetra Pak 
is always seeking a new look, any 
new package must be affordable and 
cost-effective. A new type of package 
should have three attributes, he 
said, including a design that delights 
consumers, a carton that can be fi lled 
and formed with high productivity 
and one which uses materials that can 
be produced in aseptic form in Tetra 
Pak’s converting facilities. Creating 
integrity for the sealed product is a 
major technical challenge, he said, 
placing a high demand the barrier 
qualities of the laminated structure.

Choosing the right closure, which 
is added after the package is fi lled and 
sealed, also can require considerable 
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research. “For instance, the torque 
needed must be just right so 
children or older adults can open it 
with ease,” he says.

Mott points out that Tetra Pak 
then must translate the consumer 
research into language that the 
packaging engineers can use to 
design engineering specifi cations. 
First, they develop a 3D model. 
Then Tetra Pak produces a prototype 
that utilizes the actual materials that 
would be used in a production run. 
“The high level of science we apply 
to a design allows us to produce a 
prototype so that we can understand 
the touch and feel of the container,” 
he said.

 Because Tetra Pak also 
produces the processing and 
fi lling machines used to fi ll 

any of its containers, they must 
engineer machines that will handle 
a new package. Most of these lines 
are dedicated to a single packaging 
or product type. Tetra Pak also must 
be able to print using either fl exo 
or rotogravure press and laminate 
the package under controlled 
conditions. “We always design for 
high speed to help control costs,” 
Mott expalins. “However, it’s easy 
to control any single attribute if you 
don’t think of anything else. We 
must always balance esthetic design 
with the needs of the manufacturing 
process.”

“The advantage of working with 
a company like Tetra Pak is that it’s a 
one-stop shop,” says Marc Weinstein, 
chief operating offi cer of California 
Natural Products (www.cnp.com). 
His company, based in Lathrop, CA, 
is a contract manufacturer of food 
ingredients and a copacker that uses 
Tetra Pak containers, processors and 
fi lling equipment. CNP fi lls the 
cartons for Three Thieves wines. 
“Because the operation of the 
machine is so integrated between the 
equipment, the paper, the packaging 
materials and all the supporting 
processes, if you have an issue, you’ve 
got to troubleshoot them altogether. 

You can’t just do it in isolation. It 
would be miserable to try to work 
through several different vendors,” 
Weinstein says.

Only after the package has passed 
all these hurdles, can it be passed 
to the graphic designer to conceive 
graphics that will draw attention on 
the shelf.

“Three Thieves is clearly a 
progressive company, as you can see 

from their packaging, their product 
and their whole business model,” 
says Weinstein. “The design of this 
package fi ts so well. It’s easy to open. 
It doesn’t need any tools. It has the 
sustainability message. It fi ts with 
what they are trying to do, giving 
people a great product at a low price.”

Perhaps that’s why use of this 
packaging design is growing so 
rapidly among U.S. winemakers such 

as French Rabbit, Green Path and 
Vendange, as well as a host of wineries 
in other countries. It just might be an 
idea worth stealing.

     More information is available:
Tetra Pak USA, 847/955-6000.
www.tetrapak.com 
California Natural Products, 
209/858-2525. www.cnp.com. 

Consumer ratings of factors in
choosing packaging type

Rank 
1 
2 
3 
4 
5 
6 
7 
8 
9 

* Foodmix survey, April 2005

Issue
Protects from spoilage
Protects taste
Easy to open/re-close
Easy to transport/store
Protects from light/elements
Protects vitamins/minerals
Keeps food more natural
No need for preservatives
Safety (edges, breaks) 
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CDS-UNISTEL enlists disabled persons to operate its packaging line 
devised to give workers access to controls without impediment.

The military is Continuing Developmental Services 
(CDS)’s number-one customer; the East Coast’s 
organization’s products are shipped around the 
world, to countries including Iraq, Afghanistan, 
Germany and Korea; and its packaging-line 
operators are disabled.

Located in the greater Rochester, NY area, 
human-services provider CDS, grew from a group 
of parents who wanted better services for their 

children with developmental disabilities. This 
year, CDS celebrates 30 years of operation since 
its incorporation in 1977. The human-services 
organization now has programs for more than 
1,700 people with developmental disabilities. CDS 
divides the services workload by dedicating each 
of its business units to one of four specifi c services: 
residential, employment, day or family support. 
CDS-Unistel is the organization’s employment 
division, and one of Unistel’s support offerings is 
on-the-job training at its spice-packaging facility.

Packaging appealed to the organization because 
disabled individuals can have above-average skills 
for typical tasks on a packaging line. “People are far 
more abled than they are disabled,” explains Unistel 
vp and general manager Morris Lew. “So, we don’t 
focus on their disabilities; we focus on what they 
are good at. For example, autistic people love 
repetition. Something that might bore an average 
person to death, they like to do. We have a lot of 
people who stare at one machine for eight hours a 
day at a time. And, they enjoy what they do.”

Linda Casey, Contributing Editor

Spice-bottling line 
packs pride, patriotism, 

personal growth

The Scoop Seal technique is the most

unique package on the tube market today.

Not only is the seal attractive, it is also
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Here’s the 
Hot Scoop

NORDEN, INC.
A Division of the Sirius Machinery Group
230 Industrial Parkway, Branchburg, N J  08876 USA
Phone: (908) 707-8008 ◆ Toll Free: (800) 526-5074
Web: www.nordenmachinery.com

www.oaklee.com l service@oaklee.com l 800-333-7250

The Choice 
For Flexible Packaging Materials

Oaklee International, Inc.

PVC Tubing

Cut Bands

Die Cuts

Flat Film

Labels

PETG Film

Preforms

Rigid Film

Roll Stock

Tri Bags

Oaklees' growth goes further than their quality product, superior service
and dependability.

When Packaging Films and Equipment Co., a leading OEM and distributor
of packaging machines and materials for the packaging industry, needed
shrink bands for their client, they teamed up with Oaklee.

Both Oaklee and PF&E know the importance of continual support to
customers, both before and after the sale. Oaklee and PF&E pride
themselves on having the right staff in line for all their customers' 
inquiries, from service to engineering.

Osmegen, Inc, went to PF&E for their Natural Magic's popular odor 
control products shrink band needs, PF&E went to Oaklee.

Focusing on customer satisfaction, both companies have proven their
capabilities with the integrated packaging line and custom printed shrink
bands provided to Osmegen, Inc. PF&E can be found on the web at
www.pf-e.com.
Put the Oaklee team to work for you.

Come see us at West Pack Booth# 5375

pdx0711unistel_ID   46pdx0711unistel_ID   46 10/30/2007   9:49:27 AM10/30/2007   9:49:27 AM



Like many for-profi t packaging 
operations, CDS-Unistel started 
manufacturing with simple 
production lines. Originally, the 
organization only packed granulated 
garlic using semi-automatic auger 
fi llers from AMS Filling Systems, 
Inc. (www.amsfi lling.com). “The 
original lines were not so much 
lines, they were just fi ller machines,” 
recalls AMS sales engineer Scott 
Tiffany. “They were placing the 
containers by hand, initiating 
the fi lls and sealing the bottles 
manually.”

The machines also were very 
safe to use, which was important 
because the Unistel staff did not 
have experienced packaging experts 
to teach the employees.” Most of 
the people here are human-services 
people—not manufacturing 
people,” says Lew.

 

 As human-services 
professionals, the Unistel 
folks are trained to recognize 

fund-raising potential, and 
there is fund-raising potential in 
spice packaging. To pursue that 
business, Unistel had to build 
a more automated line. While 
the organization lacked internal 
packaging experts, it did have a 
strong relationship with at least one 
packaging-equipment manufacturer: 
AMS Filling. “They’ve been a 
customer with us since October 
1994,” recalls Tiffany.

It was through this relationship 
that Lew met Steve Friedman of 
Rypac Packaging Machinery, Inc. 
(www.rypac.com), a manufacturer’s 
representative with 34 years of 
experience in packaging-machinery 
automation. Friedman was intrigued 
when Lew told him about the charge 
from his parent organization: Put 
together an automatic packaging line 

Continued on page 48

The auger fi ller can dispense powders, 
granules, creams and liquids, and it 
can achieve line speeds exceeding 100 
containers/min.
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Multi-Lane Stick-Pack
Shaped and Wet Wipe

Pouch Machine

Pillow Pouch

Square Bottom
Gusseted Bag

Form Fill and Seal Machine
With Finishing Conveyor

Continuous Motion 
4 Sided Seal Pouch 

Machine

3005 State Road, Telford, PA 18969

Phone: 215-721-4600
equipmentsales@fresco.com
www.fresco.com

The innoThe innovvativative leader ine leader in
fleflexible pacxible packaging syskaging systtemsems

to replicate what food-manufacturing 
companies do, creating jobs for the 
people who run the line and, in some 
cases, training them for employment 
outside of Unistel.

Before the organization could 
partner with Friedman, Unistel had 
an obligation to the disabled people 
it serves and its packaging-operation 
customers to discover what other 

manufacturers representatives and 
systems integrators had to offer. “We 
originally worked with more than 
one integrator and told them what we 
needed to accomplish,” Lew explains. 
“We evaluated multiple suggestions, 
and we went to multiple facilities 
before settling on Friedman.”

 The new line uses standard 
packaging equipment, some of 

which the manufacturers customized 
for special-needs operators. Using 
industry-standard equipment helps 
Unistel prepare some of its most 
capable operators to learn skills 
applicable to the commercial-
packaging marketplace. “We wanted 
to have part of our organization look 
like a typical factory,” recalls Lew. 
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Tel. 1-800-743-7131
info.usa@esko.com
www.esko.com

Grow !

Esko and Artwork Systems have joined forces. Combining innovative technologies 

and years of experience, the new EskoArtwork is committed to help our customers 

increase productivity, reduce costs and grow their business all over the world. 

Our portfolio of packaging pre-production solutions, printing & publishing prepress software and 

Enfocus PDF tools, is second to none. If you are as ambitious as we are about your business, talk 

to us. We have what it takes to grow!

“Packaging is a very typical, 
for-profi t, commercial 
venture.”

The automated packaging 
line has 13 major pieces of 
equipment: a KAPS-ALL 
Packaging Systems, Inc. 
(www.kapsall.com) Model 
AU-6 bottle unscrambler; 
an AMS A-400 fi ller; an 

Anritsu Industiral Solutions 
USA, Inc., (www.us.anritsu-
industry.com) Model 
KW6201BF04 checkweigher; 
a Fortress Technology, Inc. 
(www.fortesstechnology.com) 
Phantom metal-detection 
system; a Kaps-All BE4 
overcapper; a KAPS-ALL A6 
screw capper; an AutoMate 

Technologies (www.automatech.
com) Model AM-250 foil-induction 
sealer and inspection station; two 
KAPS-ALL FS-S surge tables; a 
Labeling Systems, Inc. (www.
labelingsystems.com) Model 1500 
automatic-wrap labeler; a Model EZ 
100 tamper-evident neck-banding 
machine from the Axon Div. of 
Pro Mach (www.axoncorp.com) a 
Wrabacon, Inc. (www.wrabacon.
com) pack table; and a Chicago 
Tapers (www.chicagotapers.com) 
Model CT 32 semi-automatic top-
and-bottom case-taping machine.

 The KAPS-ALL bottle 
unscrambler takes bottles 
from the bulk-supply hopper, 

separates them, orients them 
neck-side-up and sends them to 
the fi ller on a conveyor in single-
fi le orientation. The AU-6 model 
is a fully automatic machine with 
electronic, variable-speed controls 
for orienting functions and enclosed 
stainless-steel and polycarbonate 
safety guards. It operates at speeds in 
excess of 300 bottles/min.

The bottles are side-transferred 
onto the AMS A-400 fi ller from 
one conveyor to another. According 
to Friedman, side-transferring the 
bottles is a smoother way to move 
the bottles from one machine 
conveyor to another. A standard A-
400 machine can dispense powders, 
granules, creams and liquids and 
it can achieve line speeds upwards 
of 100 containers/min. Its fi ll 
height can be adjusted using the 
mechanical column-jack assembly.

AMS did customize the bulk 
feeder for easier use by Unistel’s 
disabled operators. “We gave our 
control box an umbilical cord,” 
remarks tiffany. The umbilical cord 
allows a wheelchair-bound operator 
to adjust the control box to his or 
her level, while a standing operator 
can adjust the controls back up to 
full height.

On Unistel’s line, the auger fi ller 
queues one bottle at a time into 

Wheelchair accessability is essential 
on this line, so power is supplied to all 
of the machines from overhead, rather 
than through conduits on the fl oor.
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www.multivac.com

Need Seal Validation and 
Low Residual Oxygen?

You asked for it...
Multivac has delivered.

Introducing C400/C500 TC 
Constant Heat Seal Bar 
Vacuum Chamber Systems

• ISO 11607 Compliant Validation 
Package

• Thermocouple controlled, 

constantly heated seal bars

• Gas fl ushing capabilities for low 

residual oxygen requirements

• Precision parameter control and 

alarming capabilities

• Production data acquisition

• Visual and sounded alarm tree

• External calibration and validation 

ports

• IPC touch screen control panel

• Busch vacuum pump

• Stainless steel and anodized 

aluminum construction

• Quick change capabilities for 

multiple product sizes

That’s Multivac.

For more information, please call us 
at 800-800-8552 or e-mail
muinc@multivac.com

the fi lling station, where it receives 
a metered amount of spices. The 
A-400 uses an auger that rotates 
a programmed number of times 
to deliver the correct amount into 
each bottle. Bottles exit the fi ller via 
a specially designed end transfer, 
which keeps the newly fi lled bottles 
from spilling over as they enter the 
Anritsu checkweigher.

The bottles then are weighed 
while kept in motion. Explaining 
how the checkweigher performs 
the dynamic weighing, Anritsu 
Industrial Solutions USA fi eld 
sales manager Rob Tiernay states: 
“Our system usually has three 
belts, a short infeed conveyor and 
a weighing platform. With the 
three-belt system, the package enters 
on the infeed system where we can 
weigh in motion and weigh very fast 
and while it’s moving. But, we can 
weigh only one at a time.”

The KW6201BF04 model 
used at Unistel rejects any under- 
and overweight bottles. The 
checkweigher’s software, also 
known as checkware, automatically 
evaluates sample groups of 10 or 20 
bottles and detects any trends up or 
down in weight. This trend control 
can make the machine easier for 
disabled operators to use. “When 
you don’t have trend control, 
someone has to remove the packages 
and check them on a static weigher,” 
says Tiernay. “The trend control 
takes the human interface out of the 
equation. It will display a histogram 
that will identify good weighs, 
underweighs and overweighs. The 
checkware then automatically sends 
a signal to the fi ller to adjust the 
weights.” Unistel’s checkweigher 
controls also are positioned 
low enough to be accessible for 
wheelchair-bound operators.

The Fortress Technology 
Phantom metal-detection system 
then automatically rejects bottles 
that test positive for rogue metal 
pieces. All other bottles are sent to 
the capping conveyer, where sifters 
and screw caps are applied.

A Kaps-All BE4 overcapper takes 

sifters from a bulk supply, 
separates them and brings them 
to a placement station, where 
a sifter and its foil liner are 
pressed onto the bottleneck. 

Like the company’s 
overcapper, the Kaps-All 
A6 screw capper takes caps 
from a bulk supply, separates 
them and brings them to a 

placement station. The A6 
then rotates the cap to tighten 
it onto the bottle. A standard 
A6 model is a fully automatic 
capper that works with screw 
caps from 8 mm to 120 mm, 
including pilfer-evident and 
child-resistant cap closures. 
Depending on the cap and 
container sizes, the A6 can 

operate at speeds up to 200 
bottles/min.

Unistel’s spice bottles then 
are moved to an Automate 
AM-250 foil induction sealer 
and inspection station, where 
they are checked using a series 
of sensors. Bottles with missing 
caps or foil seals and bottles 

The controls on the labeler have been 
modifi ed to be handicap accessible.

Continued on page 50
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Packaging Machinery
Applications:
• Cartoning
• Bottling & Canning
• Material Handling
• Decorating
• Labeling

Increase Uptime and Reduce
Maintenance Costs with 

RBC Roller® Cam Followers

800.390.3300

RBC Roller®

cam follower

Needle roller
cam follower

The Superior Alternative
Compared to needle roller cam followers,
the RBC Roller® technology offers:
• Size ranges from 1"–10"
• 5 times longer operating life
• Lubricated for life
• Twice the speed capability
• Excellent value!

Visit our NEW web site www.rbcbearings.com
to download the “Superior Alternative” brochure
and a comprehensive technical paper highlighting
the advantages of the RBC Roller® technology.

©2006 RBC Bearings Incorporated U.S. Pat. 5531137

with high or cocked caps are rejected from the 
packaging line. A high-frequency sealer then heat-
seals the liner onto the rim of the bottle.

The sealed and capped bottles are transferred 
onto a Kaps-All FS-S surge table before traveling 
through the Labeling Systems, Inc. (LSI) 1500 
automatic wrap labeler. The 1500 grabs a bottle off 
the conveyor, peels a label off a roll, then spins the 
bottle to apply the label. While the 1500 is one of 
the standard machines that LSI offers, the machine 
installed at Unistel had its controls modifi ed to 

be handicap-accessible. After labeling, the bottles 
travel to another FS-S surge table.

The bottles then move to an Axon EZ 100, 
which applies a tamper-evident neckband. The EZ 
100 cuts a piece of circular band from a roll and 
uses small, side, hot-air blowers to fi x the band in 
place before moving the bottle down a heat tunnel. 
The heat tunnel shrinks the bands, which form 
tight seals over the bottles. Axon Corp. modifi ed 
the controls on Unistel’s machine to be easily 
accessible to wheelchair-bound individuals.

After the bottles exit the heat tunnel, they are 
moved to a Wrabacon over/under packing table. 
The Wrabacon table has two stacked conveyors in 
addition to a working surface that allows operators 
to manually erect shipping cases. Bottles arrive on 
the top conveyor, then are placed manually into an 
erected case. Once a case is packed, an operator uses 
the lower transfer conveyor to move the cases into 
the Chicago Tapers CT 32 semi-automatic taper.

When the CT 32 receives the case, it applies 
tape to the bottom and top fl aps simultaneously. 
According to Chicago Tapers sales associate Carol 
Gaitors, the semi-automatic device is a good choice 
for packaging operations with disabled operators 
because it doesn’t have as many moving parts as 
fully automatic tapers.

 Lew hopes his organization’s project will 
encourage other packaging operations to 
hire disabled operators. Specifi cally, he would 

like Unistel’s automated line to serve as a working 
demonstration of a handicapped-accessible line that 
is neither expensive nor diffi cult to buy. “Modifying 
the equipment was easy and didn’t cost very much,” 
Lew comments. “For example, Kaps-All added 
elevators for us, which are standard options for their 
machines. We choose those options so someone can 
load the capper on lower, and the hopper elevates 
the capper.”

Case accumulation conveyor

Unscrambler

Filler 

Powder
hopper

Checkweigher

Sifter overcap Capper
Induction sealer

Labeler

Neck Bander

Pack out

Case taper

CDS packaging line
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To design the line, Friedman 
fi rst had to identify how a disabled 
operator, specifi cally a wheelchair-
bound person, could man most 
stations in the line. “The controls 
and access had to be designed so 
that people in wheelchairs can 
reach them,” said Friedman. “So, 
we sat down and pretended where 
a wheelchair would be on the line. 
That was an engineering challenge.”

Wheelchair accessibility was so 
important that Unistel stripped a 
warehouse space down to the fl oor 
before any equipment was installed. 
Instead of supplying power to the 
machinery through conduit pipe on 
the fl oor, the organization had all 
power lines run overhead. “Because 
of the wheelchairs, the fl oor had to 
be clear,” Friedman explains. “There 
are no cables for the wheelchairs to 
run over.”

 Friedman identifi ed the 
manufacturers most willing 
and able to modify standard 

models. He then worked closely 
with those manufacturers to keep 
costs down while achieving Unistel’s 
accessibility goals. “It was a very 
closely managed relationship 
between Steve and ourselves to make 
sure all the specifi c requirements 
were met,” Axon Corp. sales vp 
George Albrecht recalls. For many 
of these companies, customization 
is a standard part of the purchasing 
process. Labeling Systems’ executive 
vp Jack Roe explains, “While the 
series 1500 is a standard machine 
from us, most of the units are 
modifi ed for customers.”

 Unistel offers job placement 
services at no cost to an employer. 
The organization’s job developers 
match each operator’s abilities and 
interests to a specifi c job.

The new packaging line offers 
Unistel the ability to provide real 
work experience for its operators. 
“Part of what the organization does 
is grow the person,” Lew explains.

“From the employment 
standpoint, they gain experience 
with general machine operation 
and handling,” AMS company 
spokesperson and CFO Andy Baker 
explains. “The customer can get 
acclimated to the PLC controls 
commonly used for the automation 
of various industrial processes. The 
programming and control design 
allows the operators to address 
minor maintenance issues.”

In addition to access to 
Unistel’s trained workforce, some 
participating employers also can 

qualify for a work opportunity tax credit 
up to $2,400 per disabled operator.

If a company wants to use the 
organization’s trained operators without 
bringing them on location, it can 
have products copacked at Unistel’s 
facilities. “We’re always looking for new 
people to copack for,” Lew remarks. 
Spice distributors can take advantage 
of the organization’s quality assurance 
laboratory and supplier relationships. 

     More information is available:
AMS Filling Systems, Inc.,  800-647-5390. www.amsfilling.com.
Anritsu Industrial Solutions USA, Inc., 847/419-9729, www.us.anritsu-industry.com. 
AutoMate Technologies LLC, 631/727-8886. www.automatetech.com.
Axon, a division of Pro Mach, 800/598-8601. www.axoncorp.com.
Chicago Tapers, 800/700-5677. www.chicagotapers.com.
Fortress Technology, Inc., 888-220-8737. www.fortresstechnology.com.
KAPS-ALL Packaging Systems, Inc., 631/727-0300. www.kapsall.com.
Labeling Systems, Inc., 201/405-0767. www.labelingsystems.com.
Rypac Packaging Machinery, Inc., 800/237-8722. www.rypac.com. 
Wrabacon, Inc., 207/465-2068. www.wrabacon.com.
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new products

Tharo H-Series Printers
Thermal transfer product identification and bar
code label printers for large volume printing.
These all metal printers are available in 203 or
300 dpi and 4" or 6" print widths. The printers
feature a backlit LCD, Real-Time Clock, Optional
Ethernet Card and much more. The H-Series 
contain internal memory for storing downloaded
label formats, graphics and fonts. Using this
memory, the printers can be operated without
being connected to a computer.

PA1200t Tamp and PA1200t/b
Tamp-Blow Printer/Applicator
Easy to use, the PA1200t requires minimal 
adjustment to changeover from applying 
product identification and bar code labels to 
the top or side of a product. The PA1200t/b
was designed to apply labels to delicate 
products or products with curved or uneven 
surfaces. The Tamp Pad delivers the label right
above the product and the label is blown the
rest of the way on. The PA1200t and PA1200t/b
can use a Zebra Z4Mplus, Datamax I- Class or
Tharo H-Series printer.

DESIGN, PRINT and 
APPLY Bar Code Labels 
the EASYLABEL® way!

EASYLABEL® 5
EASYLABEL 5 Platinum product 
identification and bar code labeling 
software is now available with an 
RFID Wizard that takes the worry
out of creating and printing smart labels
with its extensive support for EPC,
Department of Defense (DoD) RFID
code, and other RFID specifications.
Additional features include:
• Direct support for Oracle WMS/MSCA 

and SAP R/3
• Easy integration with any XML enabled 

application
• Microsoft OLE DB and ActiveX® Data

Objects (ADO)
• Compliance tools for the FDA 21 CFR 

Part 11 regulation
Read more about these new EASYLABEL® 5
features at: www.tharo.com/easy5.htm. 

Download a FREE Demo copy 
today at www.tharo.com.

Box 798 • Brunswick, OH 44212-0798 USA • 800-878-6833 • 330-273-4408 • FAX 330-225-0099 • tharo@tharo.com • www.tharo.com

BYTHAROSYSTEMS

Call us for pricing on 
Printers, Printer/Applicators and Ribbons.

Reseller Inquiries Also Welcome!

Visit us at PACK EXPO 2007, October 15– 17, 2007, Las Vegas Convention Center, Las Vegas, NV, Booth # C-4448
and WestPack 2008, January 29– 31, 2008, Anaheim Convention Center, Anaheim, CA, Booth # 5573.

RFID

NEW!

Folder/gluer The Prospekt® 
folder/gluer, now available, is claimed 
to be the fastest and most accurate 
machine of its kind for 3D and 
standard capacity pocket folders. The 
distributor says the machine can fold 
and glue 3D pockets up to ¾-in. dia, 
on one side or both, the same size 
box or different or one 3D on one side 
and one normal pocket on the other. 
Changeovers are reportedly quick and 
easy, without special tools.
Matik North America, 860/232-2323.
www.matik.com

 ID and bar-code reader 
The AV6010 long-range camera 
system cuts installation time 
an estimated 70 percent over 
comparable systems, by using a 
unique Auto Configuration Wizard 
and by integrating a camera, 
illumination, a decoder and power 

supplies into a single unit. Ideal 
for high-speed parcel sorting, the 
AV6010 offers the easy installation, 
high reliability and superior 
performance for 1D and 2D bar-
code reading as well as OCR 
and video coding applications for 
warehouse and distribution center 

equipment

applications, where high-end 
camera-based solutions previously 
were too complex. All major AV6010 
components are field-replaceable 
modules. The AV6010 offers 75,000 
hr of MTBF, yet it takes a mere 10 
hr to install a six-sided tunnel along 
with complete commissioning. As the 
newest addition to the Accu-Vision 
product line, the AV6010 serves 
as the new technology platform for 
future co. products and offers superior 
imaging based on the following 
standards-setting protocols: new 
automatic compensations for camera 
angle, package skew and belt-speed 
variation; a new optical lens design 
for much higher image quality than 
standard lenses provide; improved 
package profiling for smoother, more 
accurate focusing; and a redesigned 
auto-focus system for better and 
much faster box profiling and higher 
reliability, the co. reports.
Accu-Sort Systems, Inc., 
800/BAR-CODE (800/887-8699).
www.accusort.com
 

Vision inspection 
DIGISIGHT vision-inspection 
system is introduced to integrate 
throughout the manufacturing line, 
plus tracking product post-inspection, 
the co. says, for food processing and 
pharmaceutical markets. Standard 
applications cited include label, 
capping, fill level, date codes (OCR, 1
OCV), case packing, palletizing 
and raw-product inspection.Custom 
applications are available.
Peninsular Technologies LLC, 
800/262-7817.
www.DigiSight.com 
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new productsmaterials

Oxygen-barrier film The OxyShield Plus is a mid-level, oxygen-barrier 
nylon/EVOH/nNylon biaxial-oriented film, which is engineered to resist solvents, 
oil and grease. According to the co., the film has good transparency and gloss, 
resists flex cracking and is easy to print and laminate. Introduced at this year’s 
PACK EXPO, OxyShield Plus extends the co.’s OxyShield-oriented nylon 
barrier films for food and liquid packaging applications. The line includes the 

OxyShield in-line PVdC-coated BOPA, which is designed for enhanced oxygen 
and moisture barrier through such coating. Both developments are part of the 
co.’s business initiative to develop a complete line of nylon six-base films for all 
oxygen barrier needs
Honeywell Specialty Materials, 678/947-3820.
www.honeywell.com/sites/sm/specialty_films.htm

Scratch-resistant bag 
packaging film NSCR is a 
LDPE film manufactured using an 
embossing technique that creates 
a durable material that is flexible 
and easily machined, yet eliminates 
abrasive properties. The co. 
introduced the scratch-resistant film, 
which joins its line of pre-opened 
bag products, at this year’s PACK 
EXPO. To help prevent scratching 
products with high-gloss finishes 
during packaging, no anti-block 
additives are used in the NSCR 
film. While anti-block additives can 
prevent PE surfaces from sticking 
together, these additives also 
can create minor surface chafing, 
according to the co.
Automated Packaging Systems, 
330/342-2000.
www.autobag.com

Desiccant DryKeep™ debuts 
as a desiccant material including 
a standard base resin that can 
be molded into the middle or 
inside layer of a bottle or a film to 
absorb moisture and maintain a 
consistent atmosphere within the 
container while also absorbing 
exterior moisture. The co. says that 
the material maintains equilibrium 
of moisture in the range of 30 to 
40 percent RH, with time-release 
properties enabling numerous 
reclosures as target equilibrium RH 
is achieved.
TricorBraun, 314/569-3633.
www.tricorbraun.com
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new productsmaterials

Test Development:
Our experts can 
assist you 
in planning 
a program or
creating new
test methods
to global 
standards.

Test
Equipment:
Hardware
and software for 
testing full range of
packaging using 
tensile, stretch, burst,
puncture, top-load,
crush, peel, tear, drop,
and friction tests.

Test Support:
Superior service from
third-party accredited
field engineers.

Package
testing

solutions
from

Tinius
Olsen.

(215) 675-7100 • www.TiniusOlsen.com

No-label-look adhesive New ETI-MELT™ 396 high-tack, light-color 
hot-melt labeling adhesive is suited to creating a no-label look on clear films. 
The focus of a new brochure from the co., the adhesive provides superior 
adhesion on wraparound labels for glass, PVC, HDPE and PET bottles with 
paper or film labels in both pickup and overlap applications. The hot-melt 
adhesive works well on water bottles and carbonated soft drink containers, 
fruit and energy drink bottles, dairy containers and various other food and 
household packaging. It is especially suited for cold-beverage containers where 
a clear, water-white adhesive is required. Its thermal stability minimizes charring 
and reduces maintenance while the aggressive tack properties eliminate 
flagging, enabling the adhesive to perform well on jog- to high-speed lines, the 
co. notes. Meets composition requirements of indirect food additives regulations 
and has a suggested running temperature of 275 to 315 deg F.
National Starch and Chemical Co., 800/797-4992. 
www.nationalstarch.com

Sustainable paper-
making The evolution of 
graphic arts and packaging paper 
manufacturing enable the co. to 
employ 100-percent renewable 
electrical energy and carbon-neutral 
production via low-impact, onsite 
hydroelectric power and investment in 
Green-e certified wind power, the co. 
proudly claims, along with significant 
investments in verified emissions 
reductions to offset carbon emissions.
Monadnock Paper Mills, 
877/877-2098.
www.mpm.com

Eco-profile New eco-profile by manufacturer of polylactic acid (PLA) 
shows reductions in CO2 emissions and in fossil fuel use for 2006 since the 
last life-cycle assessment in 2003. The latest eco-profile of the co.’s corn-to-
pellet polymer process promises a further shrinking of the co.’s environmental 
footprint in the next three years as it implements new technologies to reduce 
energy use and to create greater efficiencies in the overall production process, 
the co. reports.
NatureWorks LLC, 877/423-7659.
www.natureworksllc.com

Styrenic block copolymers New lines of functionalized, 
hydrogenated styrenic block copolymers are announced by the co. Used as 
tie layers for barrier packaging including standup and clear retort pouches, the 
copolymers are said to significantly improve clarity and puncture-resistance of 
film structures and enhance heat-resistance when compared with conventional 
tie-layer material, also enabling bonding of dissimilar materials together. 
Kraton Polymers LLC, 281/504-4780.
www.kraton.com

Case tape Casemark® tape is described an alternative solution to labels 
for outer-case secondary packaging and provides brand protection. Its fully 
integrated design produces a color change in the tape from white to black on 
exposure to a low-power CO2 laser. The tape does not have any backing paper 
nor does it require ink, ribbon or other consumables. DataLase® chemistry is 
integrated into the tape material, making it possible to laser through its PP 
surface without affecting it. The “apply-and-print” technique used enables 
information to be printed on the tape after the tape has been applied to the 
case. If the tape is removed after imaging, the image is transferred to the case, 
leaving tamper-evidence. 
DataLase, 770/817-4810.
www.datalase.com
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MOVERS & SHAKERS
Bosch Rexroth 
Corp. appoints 
Jeff Blackman 
vp–automation 
sales. He will be 
responsible for 
the linear motion 
and assembly 
technologies, 
electric drives 
and controls and 

pneumatics groups, as well as U.S. 
semiconductor and medical markets.  
Watlow promotes Chad Merryman to 

vp, global end-
user sales and 
support.
Prism USA 
hires Penny 
Chase on the 
West Coast and 
Joe Saro in the 
Midwest as MIS 
implementation 
and support 

specialists in North America. Both 
Chase and Saro will report to Michael 
Kinnear, the newly named operations 
manager in North America.

Weber Marking 
Systems, Inc. 
names Glenn C. 
Gilly president 
and CEO.
Global Closure 
Systems 
promotes 
Christian Voegeli 
to CEO. 
Multivac, Inc. 
announces the 

retirement of chief technical offi cer 
Donald E. Smith.
Barry-Wehmiller Design Group, Inc. 
names Mike Ripper, Sebastian Vega 
and Kurt Wirth as partners in the fi rm.
Rockwell Automation, Inc. names 
Theodore D. Crandall as senior vp and 
chief fi nancial offi cer.
Surefi l LLC hires Jamie Stackhouse 
as its human resources generalist. 

Toray Plastics (America), Inc. 
appoints Christopher Voght as national 

sales manager, 
Torayfan 
Division.
Walle Corp. 
names Sean 
Keeney as CEO 
to succeed 
retiring Cecil 
Keeney. 
Wavetrend 
appoints Saleem 
Miyan as CEO. 

GROWING & GOING
Vacuum Barrier renovates and 
expands its Woburn, MA headquarters. 
IDTechEx relocates its global 
headquarters to Boston. Susann 
Reuter, based in Chemnitz, Germany, 
joins the board of directors to expand 
the company’s activities in Europe. 
PTIS launches a new affi liate 
company, Global Sustainability 
Solutions, Inc., to meet the rising 

global demand for sustainable 
packaging solutions. 
Multi-Color Corp. purchases a 
247,000-sq-ft building in Batavia, OH, 
to expand its manufacturing base.
Rexam builds new beverage can plant 
in Denmark.
Sidel builds a new 35 million-euro, 
40,000-sq-m plant in Beijing. 
Unisource Worldwide, Inc. establishes 
a new Technology Packaging Group 
that will design precision packaging 
technologies that meet factory 
requirements while optimizing supply 
chain costs.  
Americhem opens a new Packaging 
Design Center.

BUYING AND ALLYING
Langley Holdings PLC acquires 
Bradman Lake.
Cargill and Teijin Ltd. of Japan 
announce a joint venture in 
NatureWorks LLC. Teijin will acquire 
50 percent ownership of NatureWorks, 
effective upon regulatory approvals.
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newsmakers

Chad Merryman
Watlow

Jeff Blackman
Bosch Rexroth Corp.

Christopher Voght
Toray Plastics 
(America), Inc.

Glenn C. Gilly
Weber Marking 
Systems, Inc.
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Advancing Chain Technology™

800-251-9012
www.renoldjeffrey.com

© 2007 Renold Jeffrey

For more than 100 years, Renold has been the industry leader in precision
roller chain. It’s no wonder so many users and manufacturers count on us 
to keep their high-performance packaging equipment running longer.

• High-quality, precision Attachment Chain
• Corrosion-resistant Hydro-Service® Chain
• Maintenance-free Syno® Chain
• Long-lasting Synergy® Chain

Call today to put Renold innovations to work for you.

We have the solutions you need — ready for quick delivery

You know you’re the leader when others follow...
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info showcase Literature and other multimedia, product announcements 
and websites for packaging machinery, materials, 
containers, supplies, and services. Contact supplier directly 
or respond online for information.

For more information, contact Barbara Levin at (630) 288-8474, blevin@reedbusiness.com

Flowmeter Filler Model EXACTA-R 
Ronchi offers a compact 8 head advanced technology 

flowmeter filler Model EXACTA-R for users with moderate
outputs for speeds up to 80 BPM. Developed from the 
unique and mature pedigree of 400 machines installed
world wide, it has all the outstanding advantages of its

larger family of flowmeter machines. Current blue chip
users benefit from features including recipe management, 

quick C.I.P/S.I.P, 10 minute changeover, and "on-the-fly"
fill adjustment for individual or all filling heads. 

Ronchi America LLC, 201-802-1901, Fax: 201-802-1905
E: info@ronchiamerica.com, www.ronchiamerica.com

Introducing a New Line of CASE ERECTORS
A.B. Sealer Maximum Series Case Erectors are RUGGED, 
COMPACT and have no tools required changeover. The 
Maximum Series will give you the widest case range in the 
industry. View demonstrations of the MAXIMUM SERIES 
CASE ERECTORS on our website at www.absealer.com. A.B. 
Sealer, Inc. introduces a new line of CASE SEALERS starting 
at $2,900. From Semi-Automatic to Fully Automatic Random 
there will be a sealer to fit any budget. Sealers are available 
in stainless steel. A.B. Sealer also offers for the first time a 
Stainless Steel Tape Head.
A.B. Sealer, Inc.
sales@absealer.com, 877-885-9299

Dispensa-Matic - Since 1974
New Bottle-Matic - labels any cylindrical object 3/4" to 8" 
diameters accurately with speeds up to 950 pieces per hour 
$1999.00. New U-25—power advance for roll labels 3/8" to 
2½" $339.00. Our commitment to quality is supported by 
our TWO YEAR UNLIMITED WARRANTY. Complete line 
of dispensers available. Fast, efficient and reliable! All our 
dispensers assembled by hand, tested and in stock. Mention 
this ad for 10% discount.
Dispensa-Matic Label Dispensers 
800-325-7303
info@dispensamatic.com, www.dispensamatic.com

Sustainable Packaging Think Inside The Box!
EnviroPAK Corporation offers custom Molded Pulp protective 
packaging, utilizing 100% recycled paper, a sustainable 
packaging material. End Caps, Trays and Clamshells can be 
designed, rapid proto-typed and manufactured all under one 
roof. Molded Pulp is an excellent alternative to EPS, plastics 
and corrugate. Benefits include an eco-friendly packaging 
material which is recyclable & biodegradable, nesting that 
reduces storage & freight, less labor to assemble, superior 
cushioning, short lead times, excellent vibration and shock 
protection and affordable tooling. EnviroPAK Corporation
314-739-1202, www.enviropak.com, info@enviropak.com

Tactile Surface Pressure Indicating Sensor    
Pressurex® reveals pressure distribution and magnitude 

between any two contacting or impacting surfaces.  
Pressurex® is a thin sensor film that instantaneously and 

permanently captures a pressure profile “snapshot” by 
virtue of its changing color. Conceptually similar to Litmus 
paper, the color Pressurex® turns is directly proportional to 
the amount of force applied. Contact us for a FREE sample.

Sensor Products Inc., USA 
Tel: (973) 884-1755, Fax: (973) 884-1699

E-mail: samples@sensorprod.com
www.sensorprod.com

Multi Camera Recording System     
StreamPix 4 is a multi camera digital video recording 

software package. Easy to use GUI. Acquire direct
to disk in uncompressed format from 4 cameras at 

200 fps x 640 x 480. Capacity varies between 80 to over 
500 minutes per camera. Compatible with various trigger 

modes and prepost module for saving disk space. Solutions 
available with portable or desktop computers. Camera 

frame rate  can vary from 100 to 1000 frames per second, 
check with NorPix for available options. 

Norpix 
Tel: 514 907-1588, Sales: Sales@norpix.com

Sylvania Introduces a New Process
Air Heater 

The SkorpionTM Heater combines Sylvania’s unique and 
proven serpentine heating element design with a PID 

temperature control and air source in a single unit making 
installation and operation a snap. The process air tempera-

ture can be controlled utilizing the built-in PID controller
to +/- 2 ˚F of the set point, up to 1400 ˚F, with both the

set point and process temperatures visible for quick and 
easy verification.  

Sylvania
603-778-4528, www.sylvaniaheaters.com    

Shrink Sleeve/Band Applicator by Tripack    
TRIPACK is proud to offer the all new MSA-180 shrink sleeve 

applicator, capable of applying Full Body shrink labels, TE 
neck bands, and sleeves for combo packs at speeds up to 175-

ppm.  The mandrel “bullet” application system allows this 
sleeve applicator to handle round or odd shape products with 

precision. Product sizes ranging from 1” to 4.5” in diameter 
and changeovers in 5 minutes or less. Small footprint at 3sq ft 

cantilevers right over your existing conveyor.
 Tripack., Toll Free: 866-900-1255

Website: www.tripack.net
 Email: sales@tripack.net

PSG LEE Model RP-147TZ Duplex/Quadro 
Operation 
PSG LEE model RP-147TZ duplex/quadro operation is the 
fastest fill-seal machine for premade StandUp and slider or 
press-to-close zipper pouches. The machine runs up to 140 
pouches per minute dependent on product weight in quadro 
mode. One of the key features is that there are no format 
parts required and changeovers are all controlled from the 
Allan Bradley touchscreen. The machine also offers the 
LoadSmart™ patent system for robotic feeding of the empty 
pouches into the grippers.  PPi Technologies Global 
941-359-6678, www.ppitechnologies.com

CMS Flavorseal™ — FREE Lit and Samples
NEW, FREE full-line catalog of customized packaging 
solutions for protecting food quality and increasing profits 
in processing operations. Flavorseal™ products include 
cooking bags, shrink bags, pouches, films, netting, spices 
and other ingredients, cook-chill bags and accessories, 
and disposable protective gear. Requests for catalogs and 
samples are welcomed.
CMS (Carroll Manufacturing & Sales)
Toll Free: 866-769-1500 
www.cmsflavorseal.com
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Now More Clear Packaging Options 
as VisiPak Expands Its Product Line With 
Thermoformed Clamshells 
Clearly a visual advantage, thermoformed packaging adds 
shape to the presentation of your product. The clear 
clamshell allows your product and printed materials to
show through. Economical and easily customized, a
thermoformed package will protect your product as it 
displays its most precise details. Call 800-797-7886 today
for additional information and FREE SAMPLES!
Visipak
www.VisiPak.com

New 4” and 6” Wide Label Printers
The new THARO H-400/H-600 Series thermal transfer 
label printers feature all metal construction with a cast 
Aluminum center wall for added strength. Standard
features include large Media Window for monitoring
supplies; high-speed USB 2.0 interface for super-fast data 
transfer; Real-Time Clock for time and date stamping of 
labels; can run Standalone; and are available in 203 or 
300 DPI. More information can be found at: 
http://www.tharo.com/h400.php
Tharo Systems, Inc.
800-878-6833, 330-273-4408, www.tharo.com

Autobag® OneStep™ Fulfillment and 
Short-run Packaging Systems 
Autobag AB 180 and AB 255 OneStep baggers are ideal for 
mail order fulfillment and short-run packaging applications. By 
positioning the PI 412c printer directly over the next bag out, 
the OneStep prints and indexes in a single step – eliminating 
bag waste and product queuing. The OneStep can be utilized 
in its standard Print-n-Pack™ configuration, or integrated with 
shipping and customer databases for 1:1 fulfillment operations 
at speeds up to 30 bags per minute.  
Automated Packaging Systems, Inc., Toll Free: 1-888-AUTOBAG 
Fax: 330-342-2400, info@autobag.com, www.autobag.com

Auto-Feed System Option for Hot Melt Units
An auto-feed option is available for most Shure-Glue/Melton 

hot-melt units. The system is designed to automatically 
maintain the desired amount of adhesive in the hot melt 

tank. No operator attention is required. The system elimi-
nates adhesive contamination, waste and spillage associated 

with manual filling. Features include audible and visual 
confirmation of filling action. For more information please 

call or visit our website.
Shure-Glue/Melton Systems Inc., A Valco Cincinnati Company

(513) 874-5581
Email sales@shure-glue.com, www.shure-glue.com

PakTech Develops 6Paks Handles for
Yogurt/Dairy Cups 

PakTech has developed new 6Pak carriers for six to ten ounce 
yogurt or dairy product containers. The lightweight design 

offers a low-waste, readily-recyclable alternative to paperboard 
and shrink wrap multi-packs. The ‘sunburst’ shape covering

 the top makes the handle more lightweight, while at the same
 time protecting foil tops from being punctured. Handles fit 

securely over both foil and plastic topped containers. 
PakTech

541-461-5000, Fax: 541-461-5005
www.paktech-opi.com

T-375 Offers “Next Bag Out” Printing!
The T-375 Tabletop Bagger/Printer eliminates mislabeled 
bags! The patented “Next Bag Out” technology prints the 
bag just before it’s loaded. It’s perfect for short runs of 
multiple part numbers or pharmaceutical applications, 
when accurate labels are vital. Don’t let the small footprint 
fool you! This bagger brings speed & durability for a wide 
range of applications. Who says bigger is better?
Advanced Poly-Packaging
800-754-4403
dan@advancedpoly.com

Colder Products’ New DrumQuik® PRO 
Colder Products’ new DrumQuik® PRO is an easy-to-use 

product for extracting chemicals from rigid containers. The 
closed-system design and rugged construction meet the 

strict safety requirements of chemical handling applications 
as well as the demands of worker safety and environmental 

protection. The DrumQuik PRO minimizes chemical 
exposure and facilitates the delivery of chemicals from bulk 

containers to end use applications.  
Colder Products Company

800-444-2474, 651-645-0091
www.colder.com/dqpro

DAK Americas’ Laser+® PET Resins     
DAK Americas is committed to the growing PET resin 
market in the Americas. With the expansion of its 
manufacturing site at Cape Fear near Wilmington, NC, 
DAK is building for the future by growing the company’s 
total PET resin production capacity of over 1.1 billion 
pounds annually. For many of America’s leading consumer 
products and brands, DAK Americas’ Laser+® PET resins 
are the preferred choice wherever clarity, consistency, and 
performance are critical factors.
Dak Americas
www.dakamericas.com

Colored Aluminum Cans Draw Attention
A line of colored, aluminum cans is being offered by Silgan 

Containers for packers looking for a new way to grab
 consumer attention. Two-piece, aluminum draw redraw 

(DRD) cans now can be manufactured in a wide variety of 
color choices for maximum shelf appeal and differentiation. 

The capability can also be extended to can ends and tabs. 
Silgan Containers

818-348-3700
www.silgancontainers.com 

Tsubaki Gripper Chain™ Delivers Reliable, 
Long-lasting Performance

Combining high-quality Tsubaki base chain with 
conventional or innovative new side-swivel gripper 

attachments, Tsubaki Gripper Chain™ is the choice for 
form, fill, and vacuum seal applications. The new Type K 

attachments open vertically, then sideways for smooth film 
engagement, ensuring precise and lasting performance, even 

at high speeds. Gripper Chain™ features recessed riveted 
pins for easy chain adjustments to keep production rolling. 

To learn more visit our website.
U.S. Tsubaki, 800-323-7790, www.ustsubaki.com
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Eriez E-Z Tec XR Series X-Ray Systems
Eriez’ E-Z Tec XR Series X-Ray Inspection Systems 
deliver the highest level of product and packaging integrity. 
They provide real-time analysis of goods and package 
attributes such as count and fill level and they detect 
unwanted metals, glass and plastics. Visit our website.
Eriez
www.Eriez.com
888-300-3743

Multi-Flavor Filling Bowls 
Fogg has over 20 years of experience in creating multi-flavor 
filling bowls. The bowl will be designed with a simplistic yet 
efficient product feed system and superior craftsmanship 
for your specific application. It is possible to have different 
segments to accommodate your flavors. Fogg also designs the 
lane dividing system to put each flavor in unique rows for 
your multi-flavor packs.  
Fogg Filler 
616-786-3644
Fax: 616-786-0350
www.foggfiller.com

Air Blast Systems Blow Water Off!
Air Blast Inc. air knife systems are designed to blow 

water off of packages prior to labeling, cans, and bottles, 
prior to labeling, ink jet coding, and packaging. We also 

blow off produce prior to waxing, and packaging. Air 
Blast systems are also designed to control the depth of 

coatings and toppings.
Air Blast Inc.

626-576-0144, www.airblastinc.com 
E-mail: sales@airblastinc.com

J.W. Winco Web Site Offers eStore, 3D-CAD
J.W. Winco, Inc.’s Web site includes an eStore for online 
purchasing. Check pricing on over 18,000 parts, and 
purchase by credit card. Free UPS Ground shipping for
orders over $15. The Web site also offers free 3D-CAD
models in all formats, plus an online CAD viewer. Visit 
our website.
J.W. Winco
www.jwwinco.com

Tetra Pak protects what’s good™
Tetra Pak is focused on providing food and beverage 
manufacturers with customized, comprehensive processing 
and packaging solutions, including processing and filling 
equipment, plant automation and a large variety of 
packaging systems and secondary packaging solutions.
This approach allows Tetra Pak to truly be the company 
that “protects what’s good.” For more information, visit 
www.tetrapakusa.com.
Tetra Pak USA
Phone: 847-955-6000, Fax: 847-955-6500

Cell Phone Accessory Clamshells
Cell phone packaging is the latest addition to Placon’s 
stock product line including over 150 different sizes made 
from Recycled-PET. Placon, the leader in thermoformed 
retail packaging, now offers 4 new standard size packages 
designed to merchandise cell phone accessories of all sizes. 
Each package features a built in hang hole and a placement 
area for your graphic card. These clamshells are ideal for 
merchandising your products. 
Placon Corporation  
(800)541-1535
package@placon.com, www.placon.com

CTM-Introducing New Labeling Applicator
Now Available - CTM has introduced a new labeling 

applicator evolved from the industry standard 360 Series 
Label Applicator. • Cutting edge stepper drive technology-

providing more power • Tighter labeling placement 
accuracies • More responsive encoding features • RFID 

production capabilities • Ethernet communications 
• Advanced touch screen interface. 

CTM Labeling Systems 
P: 330-332-1800, Fax 330-332-2144

www.ctmlabelingsystems.com
e-mail us at ctmsales@ctmint.com

The All-New GS Series Palletizer from
FKI Logistex

The GS100 family of affordable, entry-level palletizers is 
a clear alternative to manual palletizing. Big on value and 
performance, the GS100 series is also ideal for operations 

where high-speed palletizing isn’t cost-justified. Get the 
same flexibility and durability you expect from our industry-

leading palletizers—for less. Highest quality palletizer for 
the lowest price. Speeds up to 30 cases per minute. Multiple 

standard layout configurations. Learn more. Visit 
http://palletizers.fkilogistex.com or call 1.877.935.4564.

FKI Logistex

New TX Series Robots Bring Speed and a 
Clean Design to Packaging

The new TX series of robots are extremely fast, reliable and 
optimized specifically for the unique requirements of 

packaging. The fully enclosed structural design along with 
IP67 protection allows for easy cleaning and wipe down. 

With a small compact footprint, the robot can easily be 
mounted in multiple positions. The speed, precision, and 
high payloads ensure maximum cycles/min making them 

the "Ultimate Packaging Machine". 
Staubli Corporation

1-800-257-8235, www.staublirobotics.com

Introducing the all-new “ADABOT”™ 
Case Packer from FALLAS AUTOMATION    

The “ADABOT”™ is designed to pick product “ON THE FLY” 
at very high speeds and place the product “ANYWHERE IN 

THE CASE”. The “ADABOT”™ exhibits the same motions a 
human performs when loading a case, Track the product, 

Pick up the product and place in the case in the proper 
orientation. The “ADABOT”™ may very well change the way 

you look at case packing, now, and for years to come.
Fallas Automation 

254-772-9524
www.fallasautomation.com
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IndraMotion for Packaging    
IndraMotion for Packaging is Rexroth’s new integrated 

Motion Logic control system for food and packaging. 
These systems are designed to meet your specific 

requirements with a choice of basic, enhanced, and or 
advanced configurations. Each system is built on a 
drive-, controller- or PC-based hardware platform.

Bosch Rexroth
Electric Drives and Controls

T: 800-REXROTH, Fax: (847) 645-6201
E-mail: info@boschrexroth-us.com

www.boschrexroth-us.com  

Fresh-Lock® Makes Colorful Advancement in 
Zipper Technology
With the new patented Fresh-Lock® Color Reveal™ Technology 
a color indicator shows that the zipper is securely closed. The 
Fresh-Lock® Color Reveal™ Zipper is easy to open and close 
and provides reclosability consumers can trust. For more 
information on the complete line of reclosable zippers and 
disposable containers from Fresh-Lock, please contact:
Presto Products Company
A Business of Alcoa Consumer Products
800-265-0750
Email: fresh-lock@alcoa.com, www.fresh-lock.com

Misumi Updates its Automation
Components and Web Ordering Sites
MISUMI USA, Inc. announces updates to its automation 
components and web ordering sites. Functional 
improvements include updates to its search engine and 
order processing systems, including a new quick order 
feature. These updates are a result of direct customer 
feedback and demonstrate a commitment to improving 
the operability and overall flow of the sites. To view these 
updates visit our website.
Misumi USA, Inc., 800-681-7475, Fax: 800-681-7402
www.misumiusa.com

Integrated Case Packing Solution 
Sabel's TL-15 is an integrated case packing solution 

combining a robotic case loader with case erecting and 
sealing. Fanuc's 6-axis robot provides high performance 

and flexibility. Case erecting and indexing is servo driven 
for smooth, reliable operation. The integrated case sealer is 

available with tape or hot melt glue.
Sabel Engineering Corp

(707) 938-4771
sales@sabelengr.com

Sustainability in Packaging 2008
March 11–13, 2008
Royal Plaza Hotel, Orlando, FL, US

For more information, please contact your conference team:
Call for Papers: contact Olga Adamovich at +1 207 781 9628 or olga.adamovich@pira-international.com
Delegate and Sponsorship inquiries: contact John Buss at +1 207 781 9610 or john.buss@pira-international.com
Press inquiries: contact Lisa Valentine at +1 207 781 9627 or lisa.valentine@pira-international.com

Following up on the hugely successful Sustainability in Packaging
conference in 2007, this newly expanded conference program is set 
to be the leading sustainable packaging event of the year yet again!

Attendees will benefit from:
•A fully streamed program with dedicated breakout sessions on   

biodegradable polymers, sustainable supply chains, LCA and more
•An unrivalled speaker line up of over 60 new presentations from   

leaders across the supply chain
•Discussion forums, live interviews and interactive debates
•Exhibition of packaging suppliers and services
•A comprehensive agenda focusing on both strategic and 

technical issues
•  Content and publications to give you the tool kit you need to 

devise your company’s sustainability strategy

This is the premier networking event of the year – don’t miss out!

Implementing sustainability through the right packaging decisions

Packaging Digest and Converting Magazine readers receive an additional
10% off their registration fee. Just mention this ad! (Early bird offer does not apply)

In association with:

For more information and program updates, please visit: www.intertechpira.com/sustainabilityUS2008
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• Benchtop and Automatic
• Versatile Fast Filling
• Liquids to Viscous Products
• Fast, Easy Changeover
• No Drips
• Fast Delivery

SERVO/FILL®

Volumetric Liquid Filling Systems

Call 800-658-3622

LOW COST, HIGH QUALITY
Liquid Filling System

Believe it.  It’s an Oden Filler.

Oden Corporation
199 Fire Tower Drive, Tonawanda, NY 14150
800-658-3622 • 716-874-3000 • Fax 716-874-1589
www.odencorp.com  •  sales@odencorp.com 

Call Oden for all your net weight and volumetric liquid filling needs.

Untitled-1   1 4/21/2006   9:46:14 AM

Auction

Packaging & Processing Exchange

ONLINE AUCTIONS

Blister Sealers, Cappers, Cartoners, Case Packers, Case Sealers, Check Weighers,
Conveyors, Feeders, Hotmelts, Labelers, Agitators, Blending Mixing Equipment,
Centrifuges, Dryers, Filters, Mills, Ovens, Pumps, Tablet Presses, Tanks, Valves & More

Packaging Equipment:
- Fillers
- Cappers
- Case Packers
- Case Sealers
- Labelers
- Conveyors
- Tablet Machine & More

Featured Assets

Sale #3 - November 28-29, 2007

For More Information, E-mail us at PPX@DoveBid.com
CA Bond#69567717 A Buyer’s Premium is in Effect

Register Now at www.DoveBid.com

Processing Equipment:
- Agitators
- Centrifuges
- Kettles
- Heat Exchangers Tanks
- Ovens
- Pumps
- Filters & More

Does your company need other equipment?
Come Bid on BioPharma, Transportation, IT, Electronics and Industrial Equipment

at Our Daily Auctions!

Untitled-1   1 10/22/2007   12:00:11 PM

Machinery & Materials

WATERLESS CAP SEALER ®

www.automatetech.comwww.automatetech.com

• Advanced “SMART SEAL™” digital induction sealer technology
• Compact/user friendly/stainless steel construction   
• Complete inspection and quality assurance systems 

• Maintenance and trouble-free
• Cost effective, seals a wide 

range of containers and caps
• Originator of the 

“Waterless Cap Sealer”
LLC

®

Automatic & Semi-Automatic Induction Sealers

34 Hinda Blvd., Riverhead, NY 11901 USA • Tel (631) 727-8886 • Fax (631) 369-3903

Untitled-1   1 6/1/2007   4:08:16 PM

Top-Loc® Zippers

For information call
1-800-275-6577
 ext.371
E-mail: info@lpsind.com
www.lpsind.com
ISO 9001: 2000 Certified  

 

Add con venience & value to 
your flexible packag ing with 
our economical reclos able 
zippers. Adaptable to most 
sub strates, they are qualified 
for use on a wide range of 
packaging machines.  Offered 
in multi-configurations. 

Miller's Technical Service Inc.
630-553-1797 • Fax: 630-553-2165

Since 1986

Used Form/Fill/Seal/Machines 
Also New Parts! Tape, Nichromes, 

Knives, Heaters, and More.

FOR SALE
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marketplace

COMPLETE BOTTLING SYSTEMS . . . since 1941

• Unscramblers
• Orienters
• Bottle Cleaners
• Liquid Rotary and

Straight Line Fillers
• Cap, Parts Feeders
• Automatic Cappers
• Conveyors
•Torque Monitoring

• Induction Foil Sealers
• Inspection Systems
• Complete Packaging Systems 

Fast ChangeoversFast Changeovers
Little or no change parts required

200 Mill Road, Riverhead, NY 11901 USA • Tel (631) 727-0300 • Fax (631) 369-5939

Get the Reliability, Flexibility, 
Accuracy and Versatility you 
need in Packaging Machinery www.kapsall.comwww.kapsall.com

Untitled-3   1 4/19/2007   12:34:53 PM

• Certified to be rebuilt using only Genuine Autobag® components.
• Certified to original specifications by factory-trained technicians.
• Certified to pass a minimum 20-point inspection for quality.

Automated Packaging Systems, Inc.
Certified Rebuilt Equipment Center
HS 100 Excel • H100 • HS 211 • PI 4000 

Precision 200/300 • Accu-Count 118/124 • DAC 1000

Accu-Scale • Kit-Veyor • Maximizer www.remanufactured.autobag.com

Call for a Quotation 800-316-6993

We Buy, Sell and Rent

Untitled-2   1 6/22/2006   1:15:53 PM
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PACKAGING EQUIPMENT

PH/FAX: 636-225-1555    
E-mail: midwestpak@aol.com    

www.midwestpackagingsys.com

NEW & USED PACKAGING MACHINERY
YOUR MIDWEST CVC DEALER

MIDWEST
     PACKAGING 
         SYSTEMS

"Complete "turn-key" line integration"

WHEN PERFORMANCE
COUNTS

VOLUMETRIC FILLERS
Liquids, Pastes & Powders

- direct draw fillers starting at $2,250.00
- table top and multi-cylinder automatics
- heated hoppers, agitators, no drip
  nozzles, conveyors, hand cappers, etc.

www.packagingenterprises.com

Packaging Enterprises Inc.
Philadelphia, PA

since 1914 800-453-6213

WHEN PERFORMANCE
COUNTS

VOLUMETRIC FILLERS
Liquids, Pastes & Powders

- direct draw fillers starting at $2,250.00
- table top and multi-cylinder automatics
- heated hoppers, agitators, no drip
  nozzles, conveyors, hand cappers, etc.

www.packagingenterprises.com

Packaging Enterprises Inc.
Philadelphia, PA

since 1914 800-453-6213
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MEMBER

SureKap is more than a reliable
packaging equipment manufacturer.
We are devoted to building long term
satisfaction with our customers as
well as machines that last. 
Contact us to help with your next
capping and filling equipment needs!

770.307.4755 www.surekap.com

■ Cappers
■ Fillers

■ Turntables
■ Conveyors

Fills Right. Caps Tight.

ELF Automatic Inline 6 Spindle Capper ACT600L         • New 3 Cu Ft S/S V Blender with Bar   
Swiftpack 12 Track, 2 Tray Capsule/Tablet Counters       • Magnum 48” Tablet Coating System
Rebuilt New Jersey Front & Back Labeler Auto Colt II   • DL Tech Wraparound Labeler DL 152E                 
Alloyd 6 Station Blister Pack Machine 6SC1216            • Austin-Gordon Pouch/Desiccant Dispensers
Enercon SuperSeal 125 Induction Sealer LM4481-14     • Alexanderwerk Chilsonator-Granulator
New 125-500 ml Table Top Pneumatic Piston Fillers      • Palace Bottle Unscrambler, Model P-2-4

Complete Packaging Lines for Tablets, Capsules, Liquids, and Powders
Process Equipment: Mixers, Tanks/Kettles, Granulators, & Coating Pans
www.djsent.com  •  email: sales@djsent.com
MOST EQUIPMENT CAN BE INSPECTED IN TORONTO!!!

Enterprises
NEW AND USED PROCESS AND PACKAGING EQUIPMENT

 2700 - 14th  Avenue, Unit 6 Phone: 905-475-7644 Toll Free: 888-DJS-SALE
 Markham, Ontario L3R 0J1 Fax:     905-475-7645

Untitled-2 1 10/10/2007 10:51:53 AM

S I N C E   1 8 7 8

 
•   High quality 8 color fl exible packaging printing

•   Roll fi lm for form-fi ll and seal 

•   Shrink Sleeves, Stand-up-pouches & more…

Ph. 630-876-6763 • www.eaglefl exible.com

“Your Source for Short Run Flexible Packaging”

FLEXPAK
Bags Pouches Tubing Sheeting

YOUR COMPLETE SOURCE
FOR ENGINEERED FLEXIBLE

PACKAGING SOLUTIONS

KNF FLEXPAK CORP.
Phone: 570-386-3550 • Fax: 570-386-3703

www.KNFcorporation.com
sales@knfcorporation.com

Untitled-1 1 10/17/2006 10:35:10 AM

Machinery & Materials

www.packagingdigest.com

AccuWrapper Pallet Wrapper

1.760.598.6500 sales@binerellison.com
1.888.741.2341 www.binerellison.com

Call or go online to learn about our other great machines

BINER ELLISON
H i g h S p e e d P a c k a g i n g M a c h i n e r y

an ACCUTEK COMPANY

Starting at $7,995
Take the load off you label and
let the AccuWrapper handle
you pallet wrapping needs.

Features
• Fast film loading
• 100%-300% prestretch options
• Variable speed DC drive motor
• Alpha numeric touch screen display
• Manual or Automatic operation

Untitled-1   1 10/24/2007   10:28:31 AM

■  In-pack promotions and 
     inserting equipment.

■  Overwrapped and direct food 
     contact inserts.
■  AIB approved-superior rating.

■  Lease, sell or use if we do the 
     printing.
■  Bandolier inserter also available.

847-356-3331
800-927-8020
mark@gallimoreinc.com
www.gallimoreinc.com

pdx071101_cls.indd   61pdx071101_cls.indd   61 10/26/2007   11:23:00 AM10/26/2007   11:23:00 AM



NOVEMBER 2007 PACKAGING DIGEST  www.packagingdigest.com62

ADVERTISING
MEANS BUSINESS

marketplace

Let JHBertrand
MakeYour Booklet Labels

Copy Expansion Labels...

That’s All We Do! TM

BookletLabels.com

Untitled-6   1 10/10/2006   12:18:09 PM

Labels

Material Procurement
       Source & Purchase Materials
       Manage Releases & Deliveries
       Many Industry Partners
Marketing
       Packaging Design
       New Product/Display Concepts

Services Provided In Your Facility Or Ours
1 -800 -9PACK99 (1-800-972-2599)

www.aldelano.com

 Ask us about 

corrugated &

packaging
supplies!

 Contract Packaging
       Anywhere in the US
       Test Market or ongoing

Warehouse Logistics
       Fulfillment
       Foreign Trade Zones

BRINGING YOUR PRODUCTS TO MARKET FROM CONCEPT TO CONSUMER 
SPECIALIZING IN SUPPLY CHAIN SOLUTIONS

▼
▼

▼
▼

▼
▼

▼

▼
▼

Manufacturing Support
       On-Site Project Staffing
       Material Handling
       Laboratory testing ▼

▼
▼

Contract PackagingMachinery & 
Materials

Services

NEW!
HT Series™80/2080/20

www.8020.netwww.8020.net

Modular Framing

Career
Opportunities

 

 
Fast growing company, seeking individuals 
to represent their East Coast division. This 
person must have a proven record in sales in 
the fl exible packaging business. They must be 
aggressive, self motivated and trustworthy. 

Resume to be e-mailed to alice@oaklee.com
Oaklee International, Inc.

125 Raynor Avenue • Ronkonkoma, NY 11779
Attention: Executive Vice President

SALES

A small Engineering/Project Management 
company is looking for someone to be a part 
of a growing company that specializes in the 
Food and Beverage Packaging Industry. This 
person must possess the following abilities 
and skills: Over 5 years of experience in con-
struction and project management, General 
Contracting work and processes, Computer 
skills including ability to quickly learn and 
utilize project management software, and 
willing to travel 80-90% of time. Interested 
candidates, please e-mail PersonnelDept@
ctr-inc.com or fax 303-225-0231 with a 
resume and cover letter.

Call Us for a Free Quote

800-505-2247 • www.polyrol.com

Your Best Bag Price

Pre-opened 
Bags-on-a-Roll

• Quality Guaranteed

• Many Sizes in Stock

• Custom Printing

• Fastest Delivery

Machinery & 
Materials

ADVERTISINGPAYSPAYS

Untitled-1   1 9/19/2007   4:00:33 PM

CAREER OPPORTUNITY 
PRINT ADS ARE FREE ON

www.packagingdigest.com
FOR FURTHER INFORMATION
CONTACT BARBARA LEVIN

AT 630-288-8474
FAX: 630-288-8750

blevin@reedbusiness.com

www.alloyd.com
800.756.7639 x5864

Custom Thermoformed 
blister and clamshell 
packaging
Blister Packaging Machines
RF Sealing Machines 
Reconditioned Machines

 Seal tooling
 Replacement parts
 On-site Service
PMMI-certified 
Operator Training

Untitled-1 1 5/22/2007 11:18:49 AM
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AGI/Klearfold  41
877/918-3023
American Chemical Council 31
www.opcleansweep.org
American Fuji Seal Inc C-2
800/533-3854
Ameri-Seal 21
800/220-7981
Auto Labe Booth Mfg Co 6
800/634-5376
Banner Engineering Corp 16a-b
612/544-3164
Barry Wehmiller Co 11
630/759-6800
Bivans Corp 4
323/225-4248
Caplugs Div 30
888/CAPLUGS 
Cognex Corp  26
508/650-3000
Cortec Corp 64
800/4CORTEC
Crown Packaging Corp 45
800/883-9400
CTM Labeling Systems
330/332-1800
CVC Technologies C-3
877/282-7333
Dekker Vacuum Technologies 50
888/925-5444
Dura-Belt Inc 55
800/770-2358
Eastman Chemical Co 7
www.ParaStarResins.com
Enviropak Corp 64
800/631-9505
EskoArtwork 48
www.esko.com
Fanuc Robotics NA 53
800/477-6268
Fres-Co System USA Inc 47
215/721-4600
JW Winco Inc 12
262/786-8227
Kaeser Compressors 13
800/777-7873
Kaufman Container Co 39
216/898-2000
Klöckner-Pentaplast of America 14,15
540/832-3600
Koch Packaging Systems 38
973/541-7312
Labeling Systems Inc 22
201/405-0767
Labthink Instruments Co Ltd 4
+86 531-85811021
Lanfranchi USA 54
813/901-5333
Leibinger  51
203/853-0022
Leuze lumiflex 43
248/486-4466
LightMachinery Inc 28
www.lightmachinery.com
MeadWestvaco Natralock 1
804/201-2447
Messe Düsseldorf North America 35
312/781-5180
Mitsubishi Electric Automation Inc 27
847/478-2100 
Monitoring Technology Inc 43
703/698-5520
MRI Flexible Packaging 3
800/448-8183
Multisorb Technologies Inc  40
716/824-8900
Multivac Inc 49
920/490-8249
Norden Inc 46
908/707-8008
Oaklee Intl Inc 46
800/333-7250
Osio Intl  32
888/671-6746
PakTech 18
541/461-5000

Paxton Products/ITW Air Management 38
800/959-8884
PIAB 34
800/321-7422
Pira Intl  59
44 (0) 1372802164
Pliant Corp 33
866/536-0316
Pro Mach Integrated 
Packaging Solutions 10
www.adventurefreepackaging.com
Quadrel Labeling Systems 5
440/602-4700
QuickLabel Systems, An Astro-Med 
Product Group 19
877/757-7978 
RBC Bearings  50
800/390-3300
Renold Jeffrey 55
630/443-1317
rose plastic USA 37
724/938-8530
RSI Print Systems C-4
866/774-6847 
Sato America Inc 17
888/871-8741
Seals and Labels 6
770/346-8446
Sine Systems 36
586/465-3131
Teledyne TapTone  34
508/563-1000
Tharo Systems Inc 53
800/878-6833
Tinius Olsen Testing Mach Co 54
215/675-7100
Tronics 44
219/769-0876
US Tsubaki Inc 16
800/323-7790
Videojet Technologies 23
800/654-4663
W A Hammond Drierite Co. 44
937/376-2927
Wexxar 29
604/930-9300
Zebra Technologies Intl LLC  8,9
800/423-0442
Zip-Pak Manteno 25
800/488-6973
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CVC acquires a 29-percent stake 
in Zhuhai Zhongfu Enterprise Co., 
Ltd., China’s largest PET bottle 
manufacturer and the largest in Asia 
by volume, for approximately $225 
million. 
Heat and Control, Inc., Ishida 
Scales Mfg. Co. and Multivac, Inc. 
enter into a strategic partnership to 
market Ishida tray sealers in the U.S., 
Canada, and Mexico.
Sonoco acquires fi ber containers 
and plastics assets from Caraustar 
Industries, Inc.

CHEERS
American Packaging Corp. gives 
Rochester Institute of Technology $1 

million to fund a packaging center.

CALLS FOR ENTRIES
Inst. of Packaging Professionals 
calls for presentations for its 
Packaging Summit Expo and 
Conference, which takes place May 
13 to 15, 2008, at the Donald E. 
Stephens Convention Center in 
Rosemont, IL. Presentations will 
be focused on three topic areas: 
Innovation, Packaging’s Global 
Function and Outsourcing. Please 
respond by Nov. 16, 2007.    
DuPont calls for entries for 
the 20th DuPont Awards.  Entries will 
be accepted until Jan. 31, 2008.

newsmakers

Bosch Rexroth Corp. marks 40 years of operation in the U.S. with an 
anniversary party at its industrial hydraulics facility in Bethlehem, PA. The 
photo shows Bosch Rexroth’s Eastman, PA warehouse in 1969.
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PACK EXPO Las Vegas
The show may be over but visit our PACK EXPO Las Vegas Show Daily 
Flipbook section for news, products, announcements and events that 
happened at this year’s largest packaging show.  
Visit www.packagingdigest.com/info/vegas

w
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 fo
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s Webcast: 
State of Green in Packaging
The Sustainable Packaging Coalition 
and Packaging Digest reveal results 
of a newly completed, comprehensive 
research study benchmarking the 
state of sustainablilty in the packaging 
marketplace. Register now at 

www.packagingdigest.com/sustainable
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From thick rigid plastic cards to fl exible 
protective wrap, EcoWorks® 70 by Cor-
tec® Research Chemists offers universal, 
biodegradable replacement to traditional 
plastic and polyethylene fi lms. This pat-
ent pending breakthrough meets ASTM 
D6400  and DIN V 54 900. EcoWorks® 70 
does not contain polyethylene or starch 
but relies heavily on renewable, bio-based 
polyester from corn. 100% biodegradable, 
it turns into water and carbon dioxide in 
commercial composting.

www.EcoFilm.com
1-800-4-CORTEC
info@CortecVCI.com
St. Paul, MN 55110 USA

EcoWorks®

© Cortec Corporation 2006
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EcoWorksEcoWorks100%100%BiodegradableBiodegradable

Replacement for Plastic and PolyethyleneReplacement for Plastic and Polyethylene
Up to 70% Bio-based WithUp to 70% Bio-based With

American Renewable ResourcesAmerican Renewable Resources

®

EcoWorks PackDigest.indd 1 10/27/06 1:58:26 PM

newsbytes
Visit packagingdigest.com/bytes for these top 
headlines in the packaging marketplace.

PACK EXPO Las Vegas continues growth trend
Consumer and industrial goods companies broke PACK 

EXPO Las Vegas attendance records as they flocked to the largest, 
most comprehensive packaging event in 2007.

Supply squeeze hits European beverage-can market
The analysis of the European market forecasts a continuing squeeze 
on the supply of beverage cans and possible further price increases 
in Europe.

Visit www.packagingdigest.com/whitepapers to find 
white papers covering issues in the packaging marketplace: 

White Paper: Delta Robots offer automation for both primary and 
secondary packaging operations
Doboy Inc. 
Download at— www.packagingdigest.com/info/5631

White Paper: Production driven purchasing drives up the costs 
of preprinted cases
Iconotech
Download at— www.packagingdigest.com/info/5621
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CVC Technologies Inc.

Quality
Value
Service

“Leading Global Packaging Equipment Supplier”

CVC Technologies Inc. offers our 
customers the best value in the 
packaging equipment industry.  

Our unique business model enables 
us to provide you with;

ROI JUSTIFICATIONS THAT YOUR            
  BUSINESS REQUIRES

LOWER OPERATING COSTS

INCREASED OPERATING FLEXIBILITY

QUALITY THAT YOUR CUSTOMERS              
  DEMAND

  UN-PARALLELED SERVICE

CVC Business Partner
Capmatic LTD
12180 Boul. Albert-Hudon
Montreal North, (Quebec)
H1G 3K7 Canada
514.322.0062
514.322.0063
info@capmatic.com
www.capmatic.com
Pack Expo 2007 - Booth C-110

CVC Technologies Inc.
10861 Business Drive 
Fontana, CA 92337
909.355.0311 Phone
909.355.0411 FAX
sales@cvcusa.com
www.cvcusa.com

East Coast Office
2400 Main Street Extension, Suite 8
Sayreville, NJ 08872
732.316.5200 PhoneTAIWAN             USA             ITALY            INDIA              RUSSIA             CHINA

LABELERS
TABLET PRESSES

LIQUID PACKAGING LINES
TABLET/CAPSULE PACKAGING LINES

POWDER PACKAGING LINES
BLISTER PACKING MACHINES

END OF LINE PACKAGING

Visit With Us At Pack Expo 2007
Las Vegas, Nevada
October 15th, 16th and 17th
Booth S-5577

Register for Our Daily Giveaway!
Apple iPod Touch & iPhone
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